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Introduction

Bibliographical compilation can be dry and dull. When,

however, a field such as political communication is compari-

tively new, the process can be truly exciting, and can give

the compiler an overall sense of currently available research

materials as well.

With's() many politicians, scholars, and writers claim-

ing to have mastered many of the techniques of political

campaigning, it was appealing to the to collect this information

in a manner that"could be useful to the practical politician

as well as to the'scientific researcher.

The process of compiling any bibliography can test be

characterized by the finished' product. The following pages

show the divisions and directions. that I found most useful.

The collection is only partially annotated and covers the

specific period of 1960 to 1972. It makes no pretense of

completeness even for that period.

Upon conclusion of this project I felt even more

strongly than at the 'outset that political communication has

exciting' prospects if we are willing to consider it in a freely

interdisciplinary context. As a veteran of the political

arena, as well as of academic, departments of poltical science

and communication, I see at exciting future and compelling

need for descriptive and empirical research in this area.
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GENERAL ,CAMPAIGN TECHNIQUES

Books and Pamphlets

Aeanoff,,Robert (ed) ., The New Style Election Campaigns'
1972.- Holbrook Press, Inc., Boston,. Mass.
An anthology of'articles on the latest/ campaign
techniques such as information system's, media,
and electronic and professional campaign manager
ment. Both practical and scholarly.

AFL-CIO COPE, How to Win Elections (COPE, 815 16th St., N.'I.,
Washington, D.C. 20006).
A Complete manual'fqr\organizing and conducting campaigns,
revised fOr 1972. Parts of the manual are often pub-
lished separately; fox; exa le, "How to, Run a Registration
Drive." Copies are avails le through state COPE head-
quarters. COPE has excelle t material for getting out
the vote drives.

Alinsky, Saul D., Rules for Radicals. Vintage Books, New
York, 1971.
Radical techniques for organizing within the system
by_one,of America's foremost organizers. He suggests
organizing around issues.

. Revel).le for Radicals. Vintage Books, N.Y.,
1969.
Alinsky tells of organizing for causes and using unique
tactics such as development of "People's Organizations"
for pushing causes.

4
Allyn,,Paul and Joseph Greene. .See How They Run. Phila-

. delphia; Chilton Press, 1964.
A manual with practical suggestions on how to '
organize a campaign.

Barone, Michael and Grant Ujifusa and Douglas Matthews. The'
Almanac of American Politics: The Senators, the,Repre-
sentatives - Their Records, States and Districts. '

4

Kew York, Gambit Press, 1972.
Statistics on Congressional, members, their areas, poli-
tical backgrounds and information on votes.

,

Baus, Herbert M. and William. B% Ross. Politics Battle Plan.
New York, Macmillan, 1968.
Strategy of one of America's most successful
California-based campaign management firms.

Berelson, Bernard, Paul F. Lazarsfeld and William N.
McPhee. 'Voting. Chicago, U. of Chicago, 1954. -

One of the original intensive voting studies. Research
done in Elmera, New York during and after 1948 Presi-
dential campaign. Many of its conclusions about voting 4

t behavior and the effects of campaigns on voters remain
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Books and Pamphlets (cont'd)

undliputed. Orie of the conclusions of these studies
7was.that.Tactors shaping voting choices are affected
only marginally,by.campaign appeals.

Bruno, Jerry and Jeff Greenfield. The Advance Men..
New York, Morrow, 1971.
Gives much realistic data on practical political tech-
niques. Bruno was an advance man for John F. Kennedy
and Robert F. Kennedy.

Burdick, E. and A. Broadbeck (ed). American Voting Behavior.
Glencoe, Free Press, 1959.
.Study of voting behavior and articles about politics
in general and in broadcasting.

Burkey,. Richard M$. Political Racism in the United States.
Lexington, Mass., Heath Co.; 1971.

Burkhart, James; James tisenstein, Theodore Fleming and
Frank Kendrick. Strategies for lolitical Participation.
Cambridge, Mass., Winthrop Publishing Inc,, 1972.
Ways to participate, organize campaigns and more on
laymen's participation.

Burnham, Walter. Critical Elections and the Mainsprings pt
American Politics. New York,' Norton, 1970.
A superb book about American elections. o'Must reading
for anyone in electoral polltics.'. ,

Campbell, Angus, et. al. The American Voter.° New York,
Wiley, 1964.'
Presents the central findings about voters from the
Michigan 'Survey Research Center. .A basic reference
book' on electoral behavior bar:ed on intensive voting
Studies of 1952- 1964-.

et.al. Election6 and the Political Order. New
York, Wiley, 1966.
Articles about voting behavior that should be read by
all campaign planners,

%

et.al. the Voter Decides. Evanston, Row
:Peterson and Co., 1954.'
'A primary voting stud7 examining conflicting motivational

. patterns which cause-voters (including party identifiers)
to split their votes.

. I

.
) /

Carney, Francis M. and H. Frank Way, Jr.. Politics 1972.
Belmont, Wadsworth Publishing Co.
On the proce;:s and parties, politics, presidency and
persuasion.

\N

Cass, Don. How to Win Votes and Influence 21gctions.,
Chicago, Public Administration Ser\rice Press, '1462.

tl.
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Books. and Pamphlets (cont'd)

A general guide to dampaign Planning and organizationthat is frequently recommended to beginning campaigners.-Stresses precinct work.

Chamber of Commerce- 6f the U.S.A. Action Courses inPractical Politics. Chamber of Commerce, Public AffairsDepartment, 1615 H St., X.W., Washington, D.C. 20006-eAn excellent and comprehensive set of books on politicalorganization. Contact your local Chamber of Commercefor details.

Cheater, Lewis, Godfrey Hodson and Bruce-Page. An AmerioanMelodrama. Viking Press, 1969.
Although this deals with the Presidential el ction of1968'it Is also a very cotprehensive text re ardingelections genqrally.

Communicate in '68: Available froin'Campaign CommunicationsInstitute of America, Inc., 575 Lexington Ave., New York,STew York, 10022.
complete directory of creative materials, equiPinentand techniques to help win election campaigns. The firstof its kind, the catalog offers information about ef-fective new techniques and materials for elections. Also,the outline of uses and costs for these products andservices which were made available to Randidates forthe` 1968 elections. Though outdated now, it may stillprovide creative ideas for candidates in 1972.

Congressional Quarterly. Congress and the Nation. Vols.and II. ;Congressional Quarterly,61625 K St., N.J.,'Washington, D.C. 20006.
The most comprehensive summary of government policiesand actions in all fields 'since 1945. Includes annual'descriptions of actions taken, summariec of major poli-tical.controversies and voting records of all members-. Of Congress on selected bills. Many politiciand usethese books every day.

GOngressional Quarterly, Weekly Report. Available on sub-scription from Congressional Quarterly, 1625 K" St.,Washington; D.C. 20006.
A basic source of current information about electoralpolitics. Virtually'must reading for anyone whofollows national politibs.

Cutter, Cornelius. Practical Politics in the U.S.Boston, Allyn & Bacon, 1969.
A series of articles about all phases ofcampaigning..

Dolbeare, Kenneth M. (ed). Power and Change in the United ,States: Empirical Findings and Their Implication.Twelve major empirical studies on issues such'as politi-cal theory.
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Books and Pamphlets (cont'd)

Downs, Anthony. An Economic Theory of Democracy. New York,
1;:iley. Sets up a modelof the voter as rational that
may be used as a basis for planning sophistocated
campaigns.'

Dreyer, Edward C. and :falter A. Rosenbaum (eds). Political
Opinion and Electoral tehavior; Essays and Studies.
Belmont, Cal., Wadsworth, 1966.

Dye, Thomas R. aiS awkens. Politics in the Metropolis.
Columbus, Ohio, Charles E. Merrill, 1971.

Eddleman, Murray. The Symbolic Uses. of Politics,. Urbana,
U. of Illinois Press, 1970.
This is a study of the symbolic side of politics,
stressing the different functions of campaigns; The
author states that man creates political symbols which
either sust4in and develop him or warp him.

Edwards, Lee and 'Anne. You Can Male the Difference.
New Rochelle, New YOrk, Arlington House;.1968.
A guide to'' practical political action:

Emmet, Grenville and Patricia.] What the Pro's Know.
\Nevi York, 1968.-

step-by-st;ep practical guide to ca signing.

-Facts on File. Published by Facts on File Inc., 119 W. 57th
t., Nevi York, N.Y. 10022.

Available by subscription. An excellent current digest
f political events. 'dell-indexed to help the political

campaign researcher quickly find information he needs.

-Flani an, William H. Political Behavior of the American
lectorate. Boston, Allyn & Becon, Inc., 1968.
ne of the points made in this book is that factors shaping

voting choices are affected only marginally by campaign
appeals.

%

Gar, icon, Lloyd. American Politics and Eledions: SelectPld
Abstracts of Periodical Literature, l$64-1968.
,ABC-CLIO, 1968.
This bibliography and summary of the literature will

/ help campaign planners catch up on all theiresearch.
reported in all the joupna,ls, during' the period covered.

/Glaser, William A. and Chpsrlea Kadushin. political Behavior
in Midterm Elections. In William N. McPhee and William'
A. Glaser (eds), Public Opinion and Congressional
Elections. Free Press, 1962:
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Books and Pamphlets nt'd)

Harmon, Robert B. Sugge tions for a Basic Political Sci neeLibrary, 1970.

.Hiebert,.Ray, et. al. The olitical Ipage Merchants.
Washifigton,. DLC:, Acro
Based on a conference a ut.modern campaign techniques\,held-at the Univeraity o Maryland. Includes discus-dons of the techniques o several of the leading'pro4
fessional campaign manager , A very useful book. Shows'influence on new professio 1,political conaultants.,

Hoopes, Roy. Getting with Politi New York, Dell, 1969.A guide for young people who ,e interested in getting
involved-in political activity, but who do not knowwhere or how to start.

Janowitz,.Morris and Dwaine Marvick.
and Democratic Consent. Ann Arbo
Study of media which concludes tha
the least likely to watch politica

ompetitive Pressure
U. of 1956.
undecided v ter is
programs.

Englewood Cliffs,
Jennings, Kent M. The 'Electoral Process.

Prentice-Halt 1966.
A good book of articles about elector

Johnson, Jerry. How to BeSuCcesdful it Pol
Really Being Competent'. New York, Vant
A 'practical guide.

behavior.

tics Without
e Press.

Jonas, Frank H. (ed) . Politics in the America Weep
Salt Lake City, U of Utah Press., 1969.

. Political%Dynamiting. Salt Lake Ci y, Univ. of
Utah Press-, 1971.
Scrutinizes five campaigns in four statea as an in -depth
study of "political dynamiting"'defined as t destruc.-.
tion of political careers by sudden or damagi g and diffi,'cult to answer charges based on selected exce ts fromthe truth.

O

Joyner, Conrad. The AmeriCan Politician. U. of Ari ona-, 1971.
'Written for the individual who wants :to enter p Ylitics,
or who wonders how the political processes unfo

.-.

Macmillan, 1967.
Kahn, 'Herman and Anthony J. Wiener. The Year 2000. ew York,

surpass Man's most "human-- like' intellectual abil tics,
um or."By the year 2000, computers acre' likely to match,

including some of his aesthetic and creative capa ien
in addition to having capacities humans do not --

tt,.
. all the political, implication'which this prospect

with
olds. ',
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z43Books and Pamphlets (cont'd)

IcPy, V.O. The Responsible Electorate. New York, VaritagePress, 1968.
The great political-scientist's conclusions about thebehavior of the Atherican voters in modern times.Concludes that they live acted relctively rationally.

4ingdon; John V. Candidate for' Office; Beliefs and Strategies.New York, Random House, 1968.
Interesting general information on candidates-includingtheir winning or losing rationalizations.

Lamb, Karl A. andPaul A.'Smith. Campaigi Decision Making:The Presidential Electipn of 1964. Belmont, Wadsworth,-1966./ .Tells among other things of Goldwater's strategy fh1964 which was based on issuedifferences'with tradi-tional Republican party strategy. Ac6ording to authors,Goldwater bglieved in the hidden conservative vote.
Lane, Robert. Political Life, Why People Get Involved inPolitics. Glencoe-, Free Press, 1959.A highly,respected §tudy of the factors that movepeople toward political participation.

Lazarsfeld,i1Daul F., Bernard Berelson sand Hazel Daudet.
.The People's Choice. New York; Columbia Univ., 1948.A'ciassic oting study. See polling sec ion.

Leuthold, David A. Elqctioneering in a Democracy: Cam-paigns for CongreSs. New York, John \iiley and Sons,1968.
Campaign process of acquiring and using politicalresources that qanr secure votes.

Lincoln Filene Center for Citizenihip. Practical PoliticalAction. Medford, Massachusetts, Tufts University.
.

0
A nonpartisan practical guide to effective politicalaction.

LubellrSamuel. The Hidden Crisis in American Politics.New York, Norton, 1970.
A new look at the American electorate and where it is

Jr
going.

McLuhan, Marshall. Understanding Media. New York, McGraw,Hill, 1964.
Stresses image formation produced particularly by tele-visidn.

Meyer% D.S. Winning Candidate: How to Defeat Xour Political,OpPonent. New York, Heineman, 1966.
A practical guide often recommended to beginning

. campaigners.
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Books and Pamphlets (cont'd)
. /(

,

t.

.Miller, Robert H. 'Politics Is People. New York, Heineman,
q962.

1
. 0

,

Moos,C 'MalcOlm.flooliticd, Presidents and Coattails.
) Baltimore, Johns Hopkins Press, 1952.

.

Napolitan, Joseph. The Election Game . . . How to Win
New York, Doubleday, 1972.

.

One of the country's leading campaign managers describes
his techniques and how they have worked.-

'

National. Journal. Aiailable by subscrtption from the Center
for Political Research, 1930 M St., Washington, D.C. 20036;
'Any-excellent new weekly magazine covering actions by the '-
federal government. Its articles on politics are among /the best beinkwritten.

The New Methodolegy: A Study of Political Strategy and
Tactics. The American Institute of Political Communt-
cation, Washin8toh, D.C., 1967.
In-depth portrayal of tha new techniques which h/ove
come to dominate political campaigning in the United
States. Case studies Nritten by scholars and campaign
Management people.

New York Times, Index. New York.Times Library Services.
A complete subject and name index of everything published
in the New York Times. Often the fastest and most
adcurate .473 to research a'political 4evelopment.

Nimmo, Dan. The Political Persuaders; The Techniques of
Modern Election Campaigns. Englewood Cliffs, N.J.,

) Prentice-Hall, 1970.
An excellent overall,source on the new methods and
technology used in, today's politics.

and Thomas D. Ungs. American Political Patterns;
Confp.dta and"Concensus. Boston, Llttle,Brown, 1969.

-

Parkinson, Hank.. Winning Your Campaign; A Nuts-and-Bolts-
.

Gllide to Political Victory. Englewood Cliffs, N.J.,
Prentice-Hall, 1970.
Written by a director of a professional political
campaign agency, this work tells candidate how to eval-

- uate him(elf thoroughly before starting his campaign.
Also reviews all other, aspects of a campaign from fund
raising to volunteers. iHis conclusion on volunteers is
that they should be used only for short periods ofltime.

.Perry, James. The New Politic/, New York, Clarks6h Potter,
1968.
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'Books and Pamphlets, (cont'd)

1 -

A series -of articles alai:lt campaigns that used ,mDddrncomputir, advertising,-direct mail,.and management tools.

Phillii5s, Kevin.- The Emerging Republican Majority. New
Rochelle, New York; 'Arlington House, 1969.
A statistical study that arguee'that the Republicans canemerge as a new majority patty. Demographic- studiesinclude detailed statistical-analysis of voting patternsin many parts of the country, Col2etains 47 maps,and

,143 charts.
- (-

Politeia. Official publication _of the American A.ssociationof Political ConsulOilts, 1028 COnnecticut Ave., N:416_Washington, D.C. 2036. -
This new quarterly journal contains many articles aboutthe latest campaign techniques and voter ,research. r.Available by' sUbecr.iption., It should 'become a very usefulplanning tool Sorall campaigners.,

PolitiCal Campaigning;-problems in Creating an InfortecL
Electorate.:ahirigton, Brookings Institute, 1960,An eXcelle
Electorate.;`

about ethical questions'all campaignplanners s ioiild ipear in mind as they do their work:

Polsby, Nel pi Robert A. Dentler and ?aul Ai Smith (eds)..
Politi e:800 SaCial Life. Boston, 1963.

Pomper, Gerald.: ,Elections' in America. New York, Dodd- Mead,1970.
.4kAn excellent study of the,impact'of elections on public

-Should be read by all who doubt that electionsmake ar4Aifference.' Chapter on etate'elections_should
be read by anyone afraid to -take a controvvrsial' stand,duving.a qempaign.

Ranney, Austinjed): Essays on the Behavioral Study 'a-Polititt Urbana, Univ. of Illinois Press, 1962.

Rose, Richard 'Influencing Voters: A Study of-Campaign
Rationality,. New York, St. Martin's Press, 1967.
More *dated than later campaign-gdmes. .0n Bfltain.
Chaptera on British parties, aims of industry. ,Con-
elusion of-study is that campaigners' efforts to in-TluenCe voters vary greatly andoften deviate from
rational expectations.

O
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Books and Pamphlets (cont,d)

Scammon, Richard and Ben Wattenberg. The Real Majority.
New york,.Coward-McCann, 1970. (2nd edition, 1971).A book 'about the mood -of Americans that argues thatthe real-majority Isin the middle where people areliberal on economic issues and concerned about socialissues, especially disorder and crime. A statisticaldescripti,pn of the U.S. population.

9

Schneier; Edward and William Murphy. Vote Poiler. Englewood. . Cliffs, Prentice-Hall., 1970.
A'good little guide to campaign-organization, preparedby. the Movement for a New Congress. Particular emphasison door-to-door canvassing techniques.

11

Scott, Hugh. How,:to Run for:PUblic,.-Office and'Win. Washington,D.C., The National Peas, 1968.
./ Practical advice from a leading Relliublican Senator.

Shaddegg, Stephen C. ,HOw to
Political Victory. New
1964.

Win an Election: The Art of
York, Taplinger Publishing Co.,

/Techniques to win, elections. He feels'superficial
. considerations influence a significant number of citizenvoters. Emphasis on campaA:,-.1 wonsecrs, images, etc':Contains muchpt the personal data of this manager ofmany Republican campaigners.

Smith, C.,- 'Voting and-Election Laws. Eagleton Institute,Oceana V,Ublishing Go,, New York, 1960;

Social Science Data Archilks imithe United States,-1967.
Among other things descrit#4

Inter-University Consortiumfor Political Research started in 1962.. One.hundreduniversities belong under the direction .of the Insti-tute fOr Social Rese*rcbeat the University of Michigan.Data include survey data, aggregative statistics and pub-4c records such as Prossnatonal survey studieS,
political partisanship, political socialization,.occu-pational income .distributers and attttudes toward
political systems.

Steinberg, Alfred. The Bosses. New York, Macmillan, 1972.IteCounts the careers of six American urban politicianswho were (while not paragonsof'virtueand politicalfair-play), among the most powerful bosses ever toAnahipulate the American scene.

U.S. Census Bureau. Statistical Abstract of the United
States. Washington, D.C., Government Printing Office.A book of basic information about the United States.Just about everything that is-thediured in numbers isincluded. Reissued regularly.

.
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*Books and Pamphlets (cont'd)

o

..- I

U.S. Dept. of CommercT Bureau of Census. 1970 Census Users'Guide. Washington, D.C., U.S. Goveimment-.PrintingOffice, April, 1969.
includes valuable information such as a comparison of
printed reports and summarieg. It has a Variety ofdata delivery media (comptitar tapes, microfilm,printed materials) availale, and detailed information,on the physical

charactertstica-of,the population.
*%,U.S. Government Printing-dffice.. Government OrganizationManual, Washington, D.C., Government Printing Office.The basic who's who and what's what about the federalgoVernment. Issued annually.

Valeo,' Frances R. and Richard D. Hapman (eds). Factual.Campaign Information. U.S. Government Printing Office,Washington, D.C., 1972
Compiled to'-'41clusively serve senators in the senatorialcampaigns in 19?2. This booklet shows the advantagesof-being an incumbent. Contains information on inter-'pretation of election laws and political activity.

Van Riper, Paul. Handbook of Practical Politics. New York,Harper & Row,. 1967.
«

An excellent collectI-on off'articles about the problems
of planning modern campaigns'such as importance of filingsystems. He leti the experts in political action speakfor themselves. Explains different political structuresand is one of the few manuals that spends a great dealof space describing vote counting processes.

Wilson; James Q. The Amateur Democrat. Chicago, Univ. ofChicago Phoenix Books, 1962.
Detailed story of the way the amateur play politics inNew York, Los Angeles and Chicago.

Wheeler, Harvey. The Politics of Revolution. Berkeley,
Glendessary Press, Inc., 1971:

White, TheDdore.- TheMakjng of thePresident, 1960, 1964,1968. New York, Atheneum Press.
This excellent series describes the techniques and thepolitics of our most recent Presidential campaigns.

Yadlosky, Elizabeth. Identification of Political dampatgnMaterial: A Survey of Federal and State Law and
Judidial Interpretation. Washington, D.C., Library ofCongress Publication, January 1971.

. Reviews each state for laws regarding campaign materialuseful in a national or specific dtate election.

e=5
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Books and Pamphlets ,(cont'd)

A -Zaliman, Gerald, Philip Kotler and Ira' Kaufman (eds). Creatingsocial Cha se.. New York, Holt, Rhinehart and Winston,Inc., 197 .

Social t chnolOgy dealing with humin behavior.

Journals and Magazine Articles.

Adrian, Charles R. Some Genei;aI Characteristics of Non-:
Partisan Elections. American Political Science Review,
XLVI, September, 1952,. pp. 766-776.
Importance of candidate personality factors in Minnesott'anonpartisan ballot le$islative elections assessed in"soft" information such as past ervice - this was thentranslated into three categories.

nderson, Walt. Spencer-Roberts: Dynamic Duo of California
Politics. Los Angeles Times West, December 11* 1966, -pp. 20-27.

_ Congressional Quarterly. Campaign Management Grows intoNational Industry. XXVI, April 5, 1968, pp. 706-710.Tactics and ethics of campaign managers vary. Reviewson Whitaker-Baxter,, Spencer-Roberts and tasks of con-tents and different kinds of management terms.

Corey, Lace G. People Who Claim To Be Opinion Leaders:
Identifying Their Characteristics by Self Report.Journal of Marketing, V. 45, October, pp. 48-53.
Data suggest opinion leaders are aware f and ableto report their own personal influenc

Gore, William and.Robert Peabody. The Functions of a
Political Campaign: A Case Study. Western Political
Quarterly,, XI, March, 1958.
Discusses the techniques candidates employ in buildingwinning coalitions of community and group leaders,
sympathetic followers and wavering independents.

Kjeldahl, B.O. Factors in a Presidential Candidate's Image.
Speech Monographs, 38:129-31, June, 1971.

Morgan, Thomas B. The People Machine. Harper's Magazine,,-Jandary 1961.
Regards new techniques used in poiitics.

Public Opinion Quarterly. American Institute of Public
Opinion Research.
This quarterly publication often has timely articles
on developments in political polling. Articles con-
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s and Magazine Articles (cont'd)

ain much new purvey 'material on political behavior.perusal of recent issues is almost always productiveor a person planning a political campaign.

ollack, Jack Harris. Six Ways Your Vote Can Be Stolen.
Harper's Magazine,.245: No. 1470, Nov., 1972.

cal Communication Bulletin. Washington, D.C., TheAmerican nstitute for Political'Communisation, April1967.
Monthly highlight findings revealed by analysis ofcurrent prss- and governmental practices and activities,considers the communication aspects of major politicalacts and statements. 'Comments on pertinent books'and articles; reports on Institute studies.

eional anagers, Consultants Play Major Roles in1970 P litical Races. National Journal, II, Sept.26,.1970, pp. 2084-5.
Study of 1970 U.S. Senate candidates. Out of 67candidates with opposition, 62 employed advertisingfirms, 30 hired professional media consultants, 24sed national.polling.firms and 20 acquired the servicesof a campaign management and public relations firm.nly five had none.

12

itchell,.Robert J. The influence of Professional CampaignManagement Firms in 'Partisan Elections in California.western Political Quarterly, XI, June, 1958.Streases hoW professional campaign firms efficiently
orginize traditional precinct activities with the utmostspeed. and efficiency. Gives detailed account ofWhitaker and Baxter.

emmon, Richard. America Votes, Vols. Washington,
D.C.,'Congressional Quarterly.
The basic source book for past'election'ata;-includes
elections at all'levels for the entire country..

Vasilew,.E New Styles ,in Political. Campaigns. Lodge inNew Htmpshire. Review of Politics, April 1968.

Vote History and Demographic Analysis. Republiban NationalCommittee, Washington, D.C., 1969, pp. 28-31.
Contains important survey material and 'discusses suchsubjects as adjustment to be -made for swing-voters.

Wi1cox, A.R. and L.B. Weinberg. Petition Signing in the1968 Election. Western Political Quarterly, 24: Dec.,.1971, 731-9.
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Journals and Magazine Articles(cont'd

Wilcox, William H. and James 0!Brien. How to Win' Campaigns:Critical Path Method. National Civib Review, LVI,nay, 1967, 265-9.
Campaign managers are now beginning to use complexmanagement systems like "Critical_ Path Method," whichis similar to one used in building polar.subs; i.e.,a step-by-step and day-by-day organization which 'inte7grates organization, finance, candidate scheduling anamedia activides.

Wolfinger, Ray. The Influence of Precinct Work on Voting.
Behavior. ,Public Opinion Quarterly, 27, 1963, pp.387+.
An expe'riment to test the effectiveness or door-to- ,door campaigning. The writer found it tobe quite

. effective.

Addendum:

Swanson, David L. ,The New Politics Meets the Old Rhetoric:
NewAnrections in Campaign Research CommunicatiOn.
Quarterly Journal of Speech, 58: No. 1, Feb.,' 1972.-

A
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MEDIA AND ADVERTISING TECHNIQUES

Books and Pamphlets

e N
American Association of Advertising Agencies. PdliticalCampaign_Advertising and Advertising Agencies. New York,1970. -

AAAA, 200 Pail Ave., N.Y., N.Y. 10007,212-682-250%This inl,roduction to the use of adyertising agenciesin campaigns includes: 'suggestions for sI:affing poll-tical advertising. Available on request from the Asso-ciation.

Baus, Herbert, M. and William B. Ross. Politics Battle Plan.New York: Macmillan4 1968.
Written by two of California's expert, campaign =nage-went firms, this is ,interesting and comprehensive.

401umler, Jay, and Dennis-McQuail. Television in Politics:Its Uses and Influences, Univ. of Chicago, 1p69.:Adetailed study of the use of television campaigningin the 1964 British parliamentary elections. While thepattern of campaigning is quite different i,n Britain,many of the findings of the book will be useful toAmerican campign planners.

Bogart,' Leo:7*Strategy in. Advertising. New York, Harcourt,Brace .and World, 1967.

BoWen, Lawrence, et. 'al. How Voters React to ElectronicPolitical Advertising, Paper presented to the 26th`Annual Conference of the American Association for Pub-lic Opinion Resedreh, May 19, 1971.
Important new research that concludeS: "A moderatenumber of high-quality substantively informative adver--tisements maybe more effective than a saturation pre-sentation of superficial image-oriented spots."

Burdick, Eugene cnd Arthur-j. Brodbeck'(eds.). 'AmericanVoting Behavior, Free Press of Glencoe, 1959.
Chester, Edward .11. Radio, Television and American Politics.New York: Shoed and Ward: 1969.

Cirino, Robert. Don't Blame the People. Los Angeles, Cal.,Diversity Press, 1971.
Tells how media have manipulated attitudes toward issues,not to serve liberal causes but to serve mass media'sand the corporate establishment's own profit - both interms of money and political interests.

ti
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Books and Pamphlets (cont'd)

Delle'Femina, 'terry. From Those liond'enful Folks Who Gave YouPearl Harbor. New York: Simon and Schuster, 1970.In, an amusing but astonishingly useful paperback, quiteuseful.-campaign information le-given, useful for allkinds of campaigning.

Democratidtional Committee. -A Campaign.Guide to Political,PublicIty. Washington, D.C., Democratib NationalCommittee, 1956.
'Democrats value sport announcements and a single
,memorable slogan. For othereDemocratic National Com=mittee publications see "General Campaign Techniques"section Of this bibliography. .

Direct Mail Advertising Association. How to Win Your Electionwith Direct Mail. Direct Mail Advertising itzsoc-,230 Park Ave., N.Y., N.Y., 10017.
A guide for campaigners in the use of direct-mailtechnlques. Available on request from the Association.

Editorials on File.
Collection of American newspaper editorials pUblishedsemi-monthly. Each 'issue consists-of more than 200carefully balancedfull-text editorials from majornewspapers on important issues of the day. (Monthlyindexes, cumulative quarterly and annual indexes.

Federal Communication Commission. A Survey of PoliticalBroaasting, Primary and General Election Campaigns(1969). Washington, D.C. U.S. Government PrintingOffice, 1969.

Galoney; Terry. Down the Tube; or, Making Television Commerciala la Such a Dog- Eat -Dog Business It's NPodonderThey'xe Called Spots. Chicago: Regnery, 1970.
.Legalr.hearted enecdotes, ,stories and .tales about thebehind -the-scenes Aelevislon Cotmercials.

Jennings;, .Kent and `L. Harmon Zeigler. (eds.). ate ElectoralProcesa-? Englewood Cliffs, N.J., Prentice-Hall, 1966.
Kelley, Stapley. Professional Public Relations and PoliticalPolaer. Baltimore,: Johns Hopkins Press, 1956..An excellent study of the role of professional publicrelations, espectally the Whitaker and Baxter approachto political campaigns. He traces history of profes-sional campaign agencies, noting that use of them for"campaigns" actually began in 1920 when the governmenta s component of business public relations bolsterpublic support for the actions of government bodies

op 01.9
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Books and Pamphlets (cont

16.

. Kelley, Stanley. Political Campaigning; Problems in Creating
. .an Informed Electorate.

Washington, D.C.', BrookingsInstitution, 1960.

i'oseph. The Effects of Mass Comtunibation. Glencoe,Free Press, 1960'.

Konrad, Evelyn and Rod Erickson (eds.j. Marketing Research:A Management Overview: New YOrk: American Management
Associ.0:tion; 1966.. 0

Lang, Kurt and Glady . Politics and Television. Chicago:Quadrang Book 1968.
Studies of ome of the early Uses of television inpolitics, s h as Edward R:'Murro'y and Joseph. McCarthy,amid the imps

a of the medium.

Lee, Richard. Politics and the Press. Washington, D.C..,Acropolis Books.
Compilation of articles by George Gallup and othersregarding the title subject.

Macheil,Robert. The People Machine: The Influence of-Tele-vision on American Politics. New York: Harper, 1968.A good discussion of the changes television is bringing'to poritics.- Not limited 'to the impact of camgdigns.Useful as a textbook-on mass media usage. MacNeil feelsthat .the television audience is agood cross-section ofthe. American public. Notes that the competition for elec-tion night news coverage reflects networks' desire fprprestige.
1

':Mayer, Martin. About Television. Ne York:" Harper, 1 72.5

The marginal efficiency of T,4y. advertising for a newcafididate, as for a new produbt, greatly exceeds ny-thing that can be done by vertising for a known oli-tical figure. The author Etates that parties and an-didates have to pay too much, ethically andfinanc ally,for T.V .

McCaffrey, Maurice. Advertising Wins Elections. MinneapGilbert, 1962.
A "how-to" manual for campaigners to help them plan
advertising campaigns.

Mendelsohn, Harold and Irving Crespi. Polls, Television a d

\11

the New Politics. m8pranton, Pa.: .Chandler Publishi g,1910.
A major study of the changes in political campaigninRecommended reading for anyone planning a politicalcampaign.
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Books'and Pamphlets (cont' C'

Rubin, Bernard. Political Television. Belmont, California:Wadsworth, 1967.

hadegg, Stephen. How to Win an EleCtion: The Art of Politi-cal Victory. New York: Taplinger, .1964; Crdstwood, 1968.-o Guide to campaign planning, written by one of the mostwell-known professional Republican'candidate campaignmanagers. 'Contains practical information and p sonelreminiscences.

Sttiner, Gary. The People Look at Television. New York:Knopf, 1963.
Television is a medium that, requires being turned off tooV avoid exposure, and few people turn the T.N(. set, off!

IS1,1ett, Paul,. ed.4 Inside.Politics: The National Conventions,,1960.. 'Dobbs Ferry,, N.Y.': Oceana 1,961.

Trenaman, J. and Dennis McQuail. Television, the PoliticalImage. London:. Methuen, 1961.

Voting and Non-Voting, Waltham, Mass.-, tlaiedell, 1968.A study of the implications of broadbastirig early rettarnsbefore the polls are closed in other areas. Recommendedreading for plannells in 'western time zones and States with,late, chising hours.

Wheatley, John J. (ed,) . Measuring Advertising Effectiveness.Homewood, Illinois, Irwin, 1969.

Wyckoff, Gene. The Image Candidates'1968.
Talks about media predispositions and the theatricalityof campaign coverage on television. Discusses the import-ance of "timing" in relation to a media. Discusseshow the 1968 Nixon campaign usedwthe.tactics of persua-sion.

----L-j

Journals and Magazine Articles

Alexander, Herbert EN Brpadcasting and Politics. In M. KentJennings'and Zeigler (eds.), The Electoral Process.Prentice-Hall, 1966; pp. 81-104.
Note also Alexander's other publications in the "Financing,Campaigns" section of this-bibliography.-

Arrendell, Charles. Predicting the Completeness of NewspaperElection Coverage. Journalism Quarterly, Summer, 1972,p. 29.
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Journals and Magazine

Articles (con't'd)

Blumer Herbert. Suggestions for the Study ofMass MediaEffects. In E. Burdick and A.J. Brodbeck (eds.),American Voting Behavior. Glencoe: Free Press, 1959.pp.-197-208.

Burke,Fred G. Senator Kennedy's Convention Organization.
4In Paul Tellett (e.), Inside Politics: ,The NationalConventions 1960. .0cesna, 1961.

Campbell,,fingus. Has Television Reshaped'folifics. ColuAiaJournalism Review, I, Fall 1962, 10-13.One of politics! leading scholars finds that passiveattention:to radio and T.V. without the effort ofreading printed matter or attending public functiohs tiesbrought into campaigns many people who never before' would have been participants.

Changing Times, the Kiplinger Magazine., News behind the Ads.Changing Times, Editors Park,. Maryland, KiplingerWashington Editors, January 1972,, pp. 41-2.

Congx4essional Qu'arterly Weekly Report. Vol. XXII, Sept. 12,1969i Nixon Broadcasts Costs Are Twice ThipeAof Humphrey. -
F. Nixon spent almost 12 million for radio, T.V. and othermedia in the 1968 campaign.

Crittenden, John. Democratic Functions pf the ()Pen MikeForum. Public Opinion Quarterly, "5:2, pp. 200-210,Summer, 1971.
Examines a radio talk show and concludes that the pro-gram seems to eliminate political competition and toformulate political issues to some degree.

Deutschmann, Paul and Wayne Danielson. Diffusion of Know-ledge.of the Major News Story. Journalism Quarterly,37, Sum. 1960, pp. 345-55.

Do Agencies Belong in Politics?1 Printerts Ink, CCLXX, March 25,1960.
In a panel discussion advertising men indicated theythemselves believe political advertising is too extreme.

Donnelly, Richard. How T.V. Turned a Race Around. TelevisionMagazine, XXIII, Dec., 1966.
Tells how Tinker Advertising Agency made commercialfor Governdr Rockefeller in 1966 and followed themain rules of new campaigning techniques.

Dreyer, Edward' C. Political Party Use of Radio and Tele=vision in the 1960 Campaign. Journal of Broadcasting,VIII, Summer 1964, 211-7.
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.D
Y Journals and Magazine Articles (cont'd

.EleCtOral Reform. The Center Magazine, ,Vol. 2, January, 69.' Proposal for reform of televidion. Suggests publiofinancing replace private money in campaigning and.paid political advertising be prohibited aria free tguaranteed. Also that the electoral system be stainized and federilized under a responsible public sot
Gallup, George. Measuring 4dvertising's Sales EffectiVen,ss:The Rroblem and the Prognosis. In Evelyn Konrad 'a dROd Erickson (eds.), Marketing Research: p Manage ent °Overview.' New York: American Management Assoc iat on, 01966. pp. 145-151.

,

at
Wie

ard-
ority.

Gardiner, John. The Schizoid Roles of T.V. in an Elpbt onYear. Television Magazine, XXV, Feb., 1968, 52-7.'Talks of holders of high offices using the media toreport to-oonstltuentsi

Glaser, William. sTelevision andiaTutnout. Public, OpinionQuarterly, Vol. 28, Spring 1965.

.Guback, Thodas. Political Broadcasting and Public Policy.Journal of Broadcasting, Vol. 12, SUbmer 1968, pp. 191+.

Hill, Richard J. and Charles M. Bonjean. News Diffusion:A Test of the Regularity 'Hypothesis. Journalpm Quarterly,XLI, Summer 1964, pp.336-42.,
Conclusion is that television is the most frequent offirst exposure", though messages still are interpreted
.Nbrough:interpersonel exchange.

How Congressmen Use Radio-:-T.V..
1964, pp. 66+.
Tells how holders of high
by using the media in the
report to constituents.-

Broadcasting, LXXI, March 16,

office extend their campaigns'
inter-campaign period to

4.

Journal of Broadcasting.
A quarterly publication that sometimes has afticlesabout the use of televigion in politics. It is usuallyworth the effort to peruse the index while planning amedia campaign.

Kelle\y, Stanley, Jr. Campaign Debates: Some Facts and Issues.Public Opinion Quarterly, 26:3, 351-66. 1962. °-
An exploration of the values and effects of campaigndebates, expecially the Nixon- Kennedy encyunters.

Kraus, Sidney. The Political Use of Television. Journal ofBroadcasting, VIII, Summer 1964, 219-28.
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Journals and Magazine Articles (cont'd)*

Krugman, Herbert 'E. Brain Wave Measures of Media Involve-ment. Journal of Advertising
Research,,XII, Feb,,, 19171,3-9.

..

. The Impact of television .Advertising: 'LearningWithoutsInvolvement. Public Opinion"Quarterly,1965, p. 349+;
,

\.

Lang, Kurt and Gladys. ,The Mass, Media and"Voting.' In EugeneBurdick and Arthur J. Brodbeck (eds.)', American VotingBe4avior. Glencoe: Free Press, 1959, pp. 217-35.
Larson, Otto and Richard Hill. Mass Mediaand InterpersonalCommunications'in the Diffusion-of a News.Event.

Amsrican Social Review, 19,-Aug. 1954,,426-33.

Liftin, A. Duane. Network Responses to.a-Presidentcal
Address.Q Western Speech, Vol. XXXVI, No. 1, Winter 1972.P

Lower, Elmer. Fairness, Balance and Equal Time., TelevisiOnQuarterly, Vol. IX, Fa11,1970, pp. 46-60.Former president of ABC says' failure on part of Congressto make exceptions to the "equal time" proCrisions keptpresidential aspirants from debating in 1964 and 1968.He contends networks hit their on balance on majornews stories..

Mazo, Earl. A Political Reporter` Looks at the Pond. PublicOpinion Quarterly, XXIX, 3, 1965, p. 464.

Mendelsohn, 'Harold. Election Day Broadcasts and TerminalVoting Decisions. Public Opinion Quarterly, Sum., 1966.
Mullen, James J. How Candidates for the Senate Use NewspaperAdvertising. Journalism Quarterly, XL, Autumn 1963,pp. 532-8.

Newspaper Advertising in the Kennedy-Nixon
Campaign. Journalism Quarterly, XL, Winter 1963, p. 3:In this comprehensive, study of/a sample'of 1960 presiden-tial election newspaper advertieemente, some. interestingpoints emerge: Repyblicans spent twice as much moneyas Democrats but hoarded 37% of:At until the final day.Democrats used pictures more effectively.

National Journal. Campaign Report/Big Money, Talent andEffort Devoted to Politicking on Television. Vol.t2,Oct. 3, 1970.
A detailed report on the activities of television cam- °paign planners in the 1970 elections. Included* sketchesof some of the leading managers..
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Journa' and Magazine Articles (cont'd)

.Nemsweek. le Selling of. the Candidates,- 1970. ,Newsweek,Octobe 19, 1970.
A detailed report on the-activities 'of 'television cam- s.paign planners° In the 1970 elections. Includes. sketchesof some pf-theleading managers". .

Osten, Donald_ W. IHoW Media Planners Helped Percy Win in.Illinois. Media /cope, XI, July 1967, pp', 45-50.A Look at the market in politics research; finds a'continuing. pattern of buying in,a campaign.
'!.Paletz,.David L., et. al. (eds) .. How the Media Support Local!Q-overnient AUthority.. Public Opinion Quarterly, Spring1971, pp. 80-92.

-Says`that in tryingtobe professional, reporters may /be inadvertently
supporting establishments.

Pool, Ithiel de Sole. T.V., a New Dimension in_Politics. InEugene Burdick and Arthur J. Brodbeck (eds.), American-Voting Behavior. GlencoeFree Press 1959, pp.. 5-54.
Robinson, John P. Perceived Media Bias and the 1968 Vote:

.
Can the Media,Affect Behavior After All? JournalismQuarterly, Summer" 19721pp. 239+

Robinson," Michael J.-and Phillip H. Burgess. The Edward M.Kennedy Speech: The Impact of a Prime Time Television0, Appeal. Television Quarterly, Vol. IX, Winter 1970,pp. 29+. .

/ Findings were that despite theories.that T.V. doeslittle to convert o: ions or change, behaviors, 20% ofrespondents to the stAdy did have attitudinal change,though some selective perception Was found in the results.
Scabury, Paul.' Television - A New Campaign Weapon. TheNew Republic, December 1, 1952, p. 134..Says political T.V. catnot effectively compete withcommercial entertainment.

Scbramp, Wilbur, and-Richard Carter. The Effectiveness of aPolitical Telethon. Public Opinion Quarterly, VOL. 23,.'1959, pp. 121+.
7

Describes-the conditions under which -6\.telethon may ormay not be an effective campaign device.

Seasonwen, Roger and Leonard R. Sussman. Can ExtremistsUsing T.V. Move an Audience? Journalism Quarterly,Spring,*1972.

Spencer, Waltet Troy. The Agency Knack of Political Packaging.Television Magazine XXV, August 1968.
, Details of political advertising. Discusses decisions
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Journals and. Magazine Articles (cont'd)
A 41

°2

over taste and ethic's 'and the different kinds` ofOmmercials. Tplks abotit the staffing- of- agencies,for political accounts.

dime
,

Electronic Politics, tbe Image Game.. Time,- September21, 1970.
Another repjrt on the activities,of television campaignplanners in the 19yp elections. _

Topping, .MalacJi and W. Lechty. Political. Programs on NationalTelevision Networks, 1968. Journal of Broadcasting,Vol. XV, Spring 1971, pp-. 161+.
,

Tuchman, Sam and Thomas E. 'Coffin. The Influence of ElectionNight'T.V. Broadcasts in a Close Election. PublicOpinion Quarterly, 35:3, pp. '315-26.
'Influence on the Western vote: 'a qualified none.I -

Weiss,, Walter. Effects of the Mass Media of'Communication.`In, Gardner Lindzey and Elliot Aronson (eds.),'The and-pook-of Social Psychology. Second Tdition, plume Five,pp .Y7-195. Reading, Mass., Addison-Wesle 1969. .

Werth4;F. The Scientific Study of Mass Media Effects.7 American Journal of Psychiatry, CXIX, 1962, 306-11.
.

Whitaker, Clem. The Public Relationsmf Election Campaigns.. Relations Journal, II, JI1)ly 1946, pp. 1(14..This article was written by the outstanding expert in7prpfessional political campaigning and Is interestingtoJread, to compare the changes in campaigning-since1946.
.-;

Wicker, Tom, Kenneth P. O'Donnell, RoWland Evans,. et. al.in the Political Campaign. Television Quarterly,Ai; Winter 1966, 13-31.
-.All these faiacius participants and ,observers of the polit-ical scene agree that the media offer unparalleled oppor-AUnities for spreading campaigns techniques quickly andeffectively. ,

Williams, D.C. and J: Paul and J.C. Ogilvie. Mass MediaLerning arid Retention. Canadian Journal of Psychology,.1:II, No 3, 1957.
"Contends th'at visual presentations are not only more cred-,ible but also more effective than audial or written modes.

Worrichp, Richard L. Television and Politics. Tducational'Research Reports,, XLIV, May 15, 196&.
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Unpublished Papers and Dissertations,

.fV 4'

°

Bassett, Edward Powers. Political News, Newspapermen andPoliticiansthe Roles Newspapers Played in Iowa's 1964First District °Congressional Campaign. Unpublished Ph.D.dissertation, Iowa State gniversity, 1967.

Brown, Dennis E. The San Francisco Press in Two PresidentialElections:% A Study, of the Effects of Newspaper Concen-tration on Diversity in Editoxtial-Page Comment. Thesis,lftiversity of Missouri, 1970.
Brown concludedthat, in the examples studied, editorials.provided amore balanced ideological forum under non-competitive than under competitive ownership.

Colldeweih, Jack Howard. The. Effecteof Mass Media Consumptionon Accuracy of Beliefs about/the Candidates in_a-LocalCongreisional Election. Unpublished Ph.D. dissertation,University of Illinois", 1968.

'Golden, Hyman H. Time Free and For Sale: The Implicationsof the 1964 FCC Survey of Political Broadcasting:Unpublished paper delivered at National Confei-ence onBroadcadting and Election Campaigns. Washington, D.C..,October 13, 1965.

Laurence, Gary Caldwell. Media Effects in Congressional Elec-tiori Campaigns.
Dissertation, Stanford University,March, 1972.
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Books and -Pamphlets

24

AFL-CIO Committee on. Political Education. Machine Politics.COPE Publication #158C, Washington, D.C.,' AFL -CIO, 1966.The costs and other factors Of converting a list ofmimes to machineable form.

America at the Polls, Presidential .Elections 1920-1964. 1Pittsburgh, Pennsylvania: University of PittsburghPress.
A basic source of past voting statistics, broken downin great detail.

Backstrom Charles H. and Gerald D. Numb. Survey Research,Ivanston Ill.: Northwestern Univ. Press, 1963.A guide for doing survey research which deals partic-ularly with problem:6'0f sample size and analysis.

Bean% Louis H. How to Predict the 1972 Election. liSnOrBooks, Inc., 1972.
An interesting book though%predicated on. Nixon-Muskie-Wallace tiekets. Note the .voting relatiOnships
among different states.

Bernd, Joseph; Mathematical Applications in PoliticalScience II. Dallas, Texas: Southern Methodist Univers.-ity Press,
Several of the articles in. this weighty book appIl'1 sophisticated mathematical models to the problems ofpolitical campaigns. The material in this book can be{helpful, if the reader understands Computers.

Campbell, Angus
Attitudes
Election.
Institute
1956.

and Hater C. Cooper. Group Differences in.and Votes; A Study of the 1954 CongrespionalAnn Arbor, Michigan: Survey Research Center,for Social Research, University of Michigan,

Elections and the Political Order. New York,Wiley, 1966..

, Philip E. Converse, Warren
E. Miller arid DonaldE. Stokes. The American Voter. New York: Wiley, 1960.A classic voting study of'Americans' habits at the

, Gerald Gurin, and Warren E. Miller. The VoterDecides. Evanston, Ill., Row, Peterson; -1954.A famous voting study giving much valuable survey inror-mation on how the voters make their decisions;
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Books and Pamphlets (contrd)

Ca2ntril, Albert H. and Charles Roll. Hopes and Fears of the
American People. New York: Universe Books, 1971.
A report on two national surveys about the mood of the
American people in 1970. An important and disturbing
study that shows deep pessimism about the future! among
Americans.

DeVrieS, Walter and Lance Terrance, The Ticket Splitter:.
0A New Group in American Politics. E.E. Rodman, 1971. .A new book about voting trends' by one of the best analystsin the country. It'will be particularly helpful to can- *0
Ididates running in areas where their parties are in theminority. DeVries ts a political scientist and campaign
consultant. He studied the rise of ticket splitting as. an aggregate data measure of party voting. One of his
conclusions is that professed,partisanship is not asimportant as behavioral partisanship or independent
states. Concludes that a sizeable amount of the elect-
orate split their tickets.

Dooby, Leonard W. Public Opinion and Propaganda. NeW York:
Rinehart and Winston, 1948,
Contains useful information on cluster and quote
sampling procedures.

Electronic Data Processing for the Political Executive.
,.v/ashingtons, D.C., Research Division, Republiban NAional

4 'Committee, 1968.
Electro4b Data Processing as a tool which can get,
Party's message theough in arena where po1ittcian
competes with oilier advertising.

Tlpnigan, William. Po) ltical Behavior of the American Elect-orate. Boston: Allyn & Bacon, 1968.
.An excellent summary,)of most of the modern research on

. °voting behavior. An essential book fob anl'one planninga campaign. Most, of the data is national, but will be
very helpful to campaign planners at any level.

Friedheim, Jerry. Where Are the Voters. Washington,
National Press, 1968.
Lots of statistical tables about voting groups in

GallUp, George: A Guide to Public Opinion Polls. Princeton,N,J.: Princeton Univ.., 1944.
Discusses design of .a sophisticated questionnaire.

, and Saul Forbes Rae. The Pulse of Democracy.
New York: Simon and Schuster, 1940
Useful data presented by one of the country's leading
pollsters.
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The Gallup Poll. Princeton, New Jersey, American Instituteof Public' Opinion.
)

Results of Gallup political' polls ore pub1ished in
newspapers around the country. The Gallup'orgeniza-Z tion tries to be helpful in responding,to specificquestions about its polls. Copies of individual pollsare available at 50 each; annual subscription (tworeleases per;Week), 50 dollars. 53 Bank St., Princeton,
N.J.. 085409.'609-924-9600.

Green, Paul and Ronald Prank. A Manager's Guide
Research; A Survey of Recent,Developments

-A good introduction for users'of marketing
especially techniques that rely heavily on
research designs.

to Marketing
. New YOrk:

researchi
mathematical

Harris; Louis. The Harris Survey Yearbook of Public Opinion.New York, Louis Harris & Associates, 1971.- .

Demographic breakdowns of studies done by the company
. on many political questions.

The' Harris Polls.. New York, Louis Harris & Associates.
'Results of.Harris Polls are published in newspapersnationally. Copies of,individual reports are avail-
able free from the company,-and one finds in the Harris
organization general cooperativeness in answering'qUes-tions directed to them about their polls, 1230 Avenueof. the Americas,NeW York, N.Y. 10020.

Hennessy, Bernard C. Publig Opinion.2nd Edition. Belmont,California: Wadsworth, 1970.
k

H3iman,, Herbert.- Survey Design Analysis. Free Press, 1955.One of the classic and standard texts on the spbject.

Jands, Kenneth. Informational Retrieval Applications to
Political Science. New York: Bobbs-Merrilli 19681
Describes different kinds of systems of information
retrieval.

Key, V.O., Jr. Public Opinion and American Democracy.New York, 1961.
Classic scholarly study on values' and political parti-cipation.

Kingdon,'John W. Candidates' for Office: Beliefs and Strate-gies. New York: Random House, 1968.
Electronic statistics are now most widely used means
of campaign data even in small constituency campaigns.
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Knight, Robert P. Voters, Computers and T.V. Forecasts.Freedom of Information
Center. Publication §169. Columrbia, Missouri, School of Journalism, University of:lissouri, October, 1966.,

Contains some interesting information on polling,including remarks by Mervin D. Field and O.A. Quayle.
Lang, Kurt and Gladys. Voting and Non-Voting. 1968.Study of impact of election returns broadcast beforecertain polls have closed.

cJ

Luttbeg, Norman R., ed. Public Opinion and PublicModels of Political Linkage. Homewood, Ill.: Dorsey'Press, 1968.

McPhee, William N. and William A. Glaser, eds. Public Opin-ion and Congressional Elections. New York: FreePress, 1962.

Mendelsohn, Harold and Irving Crespi. Polls, Television andthe New Politics. Scranton, Pa.: Chandler, 1970.The authors challenge some widely held conceptS'bbouthow American Politicians have been affected by publicopinion polls and T.V.

Mdsteller,3 Frederick and.John W. Tukey. 'Data'Arialysis,
Including Statistics. In Gardneri Lindsey and ElliotAronSon (eds.), The Hanclbobk of Social Psychology.Second Edition, Volume II, pp.-80-203. Reading, Mass.:47.Addison-Wesly, 1968.
highly tee nical manual for scholarly use.

. 0

Namias, Jean. Handbdok of Selected Sample Surveys in theFederal Government, with Annotated Bibliography,1960-1968.
Jamaica, N.Y,: St...Johns University Press.

Nichol, Edward J. Electronic Data Processing and Politics.
Washington, D.C.,-,Republican National Committee, 1966.Contends that cheapness and fastness should belcriteriafor how you apply rnew technology.,

Perry, James N. 'floe-New Politics: The Expanding Technologyof Political Manipulation. New York, Clarkson N. Potter;1968. /
Discusses electronic techniques. Uses Rockefeller'selection to discuss use of EDP files.

Pool, Ithiel de Sola, Robert P. Abelson and Samuel Popkin..Candidates, Issues arid Strategies: A Computer Simula-tion of the 1960 and 1964 Presidential Elections. g
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'Books and Pamohiets (contld)

. )N,
Cambridge: MIT Press, 1964.
Contains much inforMation about polling, information
gathering and elettronic techniques-. Particularly
interesting chapter on John F; Kennedy's election.
and the,Cathol5.c vote.

Rice,' Stuart Arthur. Quantitative Methods `'in Politics.New York: Russe 1 and. Russell, 1969.

Rigby, Malcolm. Browsability in a Modern Retrieval System:
the Quest for Information. Proceedings of the Symposium
on Education. Washington, D.C. , Spartan Books, 1965.
'Talks about information retrieval systems that allowthe system user to "browse" through files of probable
interest where precise informdtion is poorly indexed
or not indexed at all, or when the user is not sureWhat he wants.

Robinson, James, J.r Rusk and K.B. Head. Measures of
Political Attitudes; Ann Arbor, Michigan: Michigan
Suriley Reseainch Center, 1968.
A book about-the variables that have been used to study .

political behavior.

Scattschneder, E.E. and Victor Jones. Local Political Surveys._
New -York: Holt, Rinehart. and Winston;. 1962..
An excellent book.that,will benefit anyone usi pollsin a political campaign.

Shaffer; Louis Richard, J.B. Ritter and W. L. Meyer. The
Critical-Path Method. New York: McGraw-Hill, 1965.

Shaffer, William R. Computer Simulation of Voting Behavior:
Oxford University Press, 1972.
Explanation of computer simulation as a research tech-nique - models - stuOies,voting as a decision- making
process - models.; in categories of 1) Sociological
or group behavior models, 2) Socio- psychological or
interaction models, and 3) Psychological or under-
decision-making models. Work of Simulmatics Corp. is -summarized.

Shevky, Eshref .and Wendell Bell. Social Area Analysis:
Theory, Illustrative Application and Computational
Procedures. Stanford, Cal., Stanford University Press,
1955.
A study of Social Area Analysis which analyses census
data and other information to provide candidate with a
systematic constituency.
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ooks and Pamphlets (cont'd)

Stephan, Frederick J., and Philip
New York: Wiley, 01960.
A.good, comprehensive guide
surveys. Lncludes a lot of
material.

29

McCarthy. Sampling Opinions.

to designing and doing opinion
theoretical and technical

Survey Research Center, Ann Arbor, Michigan, University ofMichigan.
'Since 1948 this Center has done extensive surveyresearch on the American Voter. Basic data is made.avail-able to member universities. :A complete bibliographyof the studies produced-about voter behavior,by,themembers of'the Center is available on,request from tbePublications Division. It is a document well wort.acquiring at the very start of campaign planning.

Totaro, Ronald. How to Conduct a Political Campaign with theSystematic Analysis Study System:_ New York: Vantage,1970. p
A guide to moden management techniques in campaignsusing "Systematic. Analysis Studies:"

Journals and sMagazine Articles

'Benham, Thbmas,14. Poiling'Tbr a Presidential .Candidate:
SOme0Observations on the 1964 Campaign. Public OpinionQuarterly, 29, Summer 19654 pp. 185-199."

Bogart, Leo. No Opinion,' Don't Know and Maybe No, Answer.Publit Opinion Quarterly, 31, Fall 1967, pp. 331-45.This article suggests survey respondent who has noresponsibility for acting on his opinion may vary itpefore election day.

Cannell, Charleb F. and Robert L. Kahn. Interviewing._InrG..Lindzey and E. Aronson (eds.), Handbook of SocialPsychology, 2nd Ed., Vol II, PP. 526-95. Reading, MasaAddison-Wesley, 1968.
Techniques of the interviewing process. A- highly tech-riical manual primarily for the scholar.

Chartrand, Robert Lee. Redinensioning Congressional Inf(orm-ation Support. Jurimetrics Journal, I, June 1971,.pp. 165-78.
Explores range of information systems and emphasizes
organizational aspeCts of such systems in campaigns.EmphasUes the capability of machines' performance ofmuch of the work for party volunteers and workers.
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30Journals and Magazine Articles (cont'd)

Computers Try the Campaign Trail. Business Week, Jan.:20,1968, p. 88+.

Congressional Quarterly. Politieb ollsters Head forRecord Activity in 1968. XXVI,ilay 3, 1968, 992+.There are over 200 polling and int.ormation technologyfirms in the U.S. ranging from the biggest darkletingresearch firm to one-man postcard
operations.

Congressional Quarterly. Public Polls: Variance in Qour-acy Reliability.
Sept. 18, 1971, pp. 1927-34.

Crossley, Arch/bald and Helen. Polling in 1968. PubOpinion Quarterly, Vol. 33, Spring 1969, p. 1+.A review of the performance of the pollsters in tithe
1968 elections by two experienced pollsters,

Crotty, William J. The Utilization bf Mail QUeationna resand the Problem Of a Representative Return Rate. Western
Political Quarterly, NIX, March 1966, pp. 44-53.Concludes that mail surveys can be highly valuab

,f(Then
used appropriately and with

proper -methodological con-

,

siderations. High return can be
predicted.if certain'conditions are met.

Cutright, Phillips. MeaaUring the Impact of Local Party
.

. Activity on the General
Election Vote. Tubilic'OpiniOnQuarterly, 27, 1.963,., P. 372+.- Study attemptsto

measure the effectiveness of he,orkclone.by' local party volunteers. The general co clu:-sions argue that person -to-person contact remai s.themost effective
campaign tool.

Ersk, H. Polls: Women's Role. Public Opinion Quarterly,35,.Summer 1971, pp. 275 -90. )
Foladare, J. The Effect of Neighborhood on Voting BehaviOr.Political Sciende Quarterly, December' 1968.-
Freedman; Jonathan and David Sears. Voters! Preferences amTypes of Information.

American'PsYchologist, 14, 196pi 8+.
.

Fuchs, Douglas. Election-Day Radio-Television and Western
. Voting. Public Opinion Quarterly, 30, Summer 1966,pp. 226-36.
Fuchs' studies suggest.that the Western voters mostlikely to be affected by television forecasts of votingresults are those that are most susceptible to all forms,
of

'campaign.persuaslon.

O
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Journals and Magazine Articles (cont'd)

Ftichs, -Douglas A. Election Day Newscasts and Their Effects.
on western Vote Turnout. Journalism Quarterly, 42
Winter 1965, pp. 22-26

, and Jules pecker. A Brief Report on the Time
of Day When PeolileVote. :Public Opinion Quarterly,
32, Fa111968, pp. 437-40.

Gallup Opinion Index. American Institute of Public Opinion,
53 Bank St., Princeton, NrJ. 08540.
A monthly publication giving complete breakdowns of
studies done by Gallup organization .50/copy;
$28, annual subscription.

Greenberg, B.S. Voting Intentions, Election Expectations
and Exposure to Campaign Information. Journal of
Communication, 15, 149-160, 1965.

Hansen, Morris. H. and Philip M. Hauser. Area Sampling: Some
Principles of Sample Design., Public Opinion Quarterly,
9, Summer 1%45, pp. 183-93.
Discusses several methods of sampling and gives helpful
design information.

Harris, Louis'. Polls and Politics in the United States.
Public Opinion Quarterly, 27, Spring 1963.
Informatlon,on polling and how polls rare put to use,
and discussion of the polling industry.-

?

Hartmann, Elizabeth H. Public Reaction to Public Opinion
Surveing. Public Op'inion Quarterly, 32, Summer 1968,

.

Respondents' reactions to kinda-of questions asked on
surveys.

Helgard, Ernest R. and Stanley L. Payne. Those Nbt at Hobe:
Riddle for Pollsters. PubliC,Opinion Quarterly, 8,
Summer 1%44,-p. 254 -61.
Failure to interview "not at homes" can lead to'a biased
survey unless proper steps are taken.

Hennessy, Bernard C. and Erna R. The Prediction of Close
Ele0.ionth: Cobmentson Some 1960 Polls.
Public Opinion Quarterly, 25,,Fall-l961, pp. 405 -410.
Votes that scientific surveying techniques are less
than four decades 'old although_ "straw" votes date.back
150 years.

Jones, R S. and E.T. Jones. Issue
Holding and Party Preferences.
Quarterly, September 1971, pp.

, Saliency and Opinion
Western Political
501-9.

. k
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'Journals and Magazine Articles (cont 'do

Key, V.O. The Politically Relevant in Surveys. Public
Opinion Quarterly, 24, Spring 1960, p. 54+.
A brief statement on the useiof polls by a scholar
in political science.

Kelly, Stanley, Jr. ElectiOns ahethe Mass Media. Law and
Contemporary Problems, XXVII, Spring 1962.
Electronic media haye added drama and impact to cam-paigns. Author makes point that well-conserved a d
well-produced broadcasting will integrate the elused by other dramatic T,VI forms such as sports andmilitary news. He notes that the terminology is oftenthe same: infiabtlng, counter-attack and home-stretch.

King, Robert and Martin Schnitzer. Contemporary Use of Pri-vate Political Polling. Public Opinion Quarterly, 32,Fall 1968, pp. 433-5.'
a

Macaby, Eleahor E. Pitfalls in the Analysis of Panel Data;
A Research Note on Some Technical Aspects of Voting.The Amdrican Journal of Sociology, LXI, Jan. 1956,pp. 359-62.

T

and Robert R. Hold. How Surveys Are Made.
Journal of .Social Issues, Vo . II, Mas 1946, pp..45-7.
A study of questionnaires an techniques of surveyirsr:

Meyer, Philip. Truth in Polh.ng-. Columbia Journalism
Review; Vol. 7, Summer 1968, p. 20+. 4

Paller, Alan and Samuel Berger. A Map :d Worth a ThousandPrint Outs. Computer Decisions, Novefter 1970, p. 39.

Perry, Paul. Election. Survey Methods. Gallup Political
Index,,No. 7, Dec. 1965.

Plummer, Joseph T. A Theory of Self-Perception in Preferen:es/ fore Public Figures, Journal of Broadcasting 13, Su=er1969, pp. 285-92.
A study of voter preferences:for traits of the idealcandidate.

Pool, Ithiel de Solaand Robert Abelson. The Simulmatics
Project. Public Opihion Quarterly,' 25, Summer 1961,pp. 169-83.
Regards a projebt to simulate likely voter behavior.

Rossi, Peter H:.%Four Landmarks in Voting Research. In
Eugene Burdick and Arthur J. Brodbeck (eds,), Amerteml a-
Voting Behavior. Free Press, 1959, pp, 5 -54.
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Journals and*Mafzazine Articles ( cont'd)

Rossi, -Peter He Grass Roots politicians and the Vote.
American Sociological Review, 23, 1958, p. 171+
Measures effectiveness of work done by local partyvolunteers. The general conclusion- J.6 that person-_

to-person contact is most effective, ag cimpaign tool.

Sears, David O. Political Behavior. In Gardner Lindzey andElliot Aronson (eds.), Handbook of Social Psychology,2nd Ed., Volume 5, pp. 315-48. Reading, Kass: Addison-Wesley, 1969.
ScholarlY text-dealing with measurements of politicalbehavior.

Williams, J. Allen, Jr. Intervieer Role Performance: Ai Further Note on Bias in the Iilformation Interview.Public Opinion Quarterly, 32, Summer 1968, pp. 287-94.On proper interview techniques and procedures.

rA
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THEORIES AND TECHNIQUES
OF

POLITICAL
CW.NGE:AND PERSUASION:

SAMPLE OP RESEARCH

Books and Tamohliets
a

.12 0

American Insiitute for tolitpal Communication. Evolutionof Public Attitudes During an Election Year.Washington, D.e., 1969.
A report based on an in-depth study of voter behaviorcarried out over a nine-month period in 1968 in theMilwaukee metropolitan area.

. 1968 Campaign: Anatomy ofa Crucial ElectiOn.Washington, D.C., 1970.A study of the evolution of voter attitudes towardcandidates, issuek and the mass media. Carried out.as was the 1968 survey, in Milwaukee area. .

Blalock, Hubert M., Jr. Causal Inferences in NonexperimentalResearch. Chapel Hill, N.C.: ,University of North' Carolina Press, 1961.

Cohen, Arthur R. Attitude Change and Social Influence.NewYork: Basic Books, 1964.
Research to determine.factors operating in communicationsetting that limit .the direct effects of machinecommunication.

Fishbein'Marti (ed.). ReOings in Attitude Theory andMeasurement. New York: Wiley, 1967.

Festinger;' Leon, et. al. WhelkProphecy Fails. Minneapolis,.1956.. - (2,
.Commitment to belief firqiely to be strengthened andreaffirmed in the face of blear disproof of its validitywhere there is a strong prior commitment and wherethere is continued social sumiort for the belief.

Potheringham, Wallace C. Perspectives on Persuasion.Boston: Allyn and Bacon, 196.An outstanding scientific study -of pei,suasion. C9ntainsa coMprehensive
bibliographyvand a dictionary of tech-nical, terme.

Hovland, Carl-I. The Order-of
Preaentation.in Persuasion.New Haven: Yale University Press, 1957.An aspect of persuasion examined by a scholar:in.speechcommunication.
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Books and Pamphlets (cont'd)

, Hyman, Herbert.
Political Socialization. New York: FreePress of Glencoe, 1959.

Family idforemost of agents of sucializatioll

Jennings, M. Kent and Richard G. Niemi. The Transmisaion ofPplitiobl Values from Parent to Child; American Politi-cal Science Review, Vol. 62, 1968.

Lane, Rdbert E. Political Thinking and Consciousness.Chicso: Markham', 1969.
Through case studies Lane analyzes how individuals make-pqlitigal decisions. A ppychologically oriented study.

Langton, 'Kennetn P. Political Socia/i,zation. Ne14 York:Oxford University Press', 1969 (paperback edition) .ti Discusses different agencies at work in politicalsocialization process frorechildhOdd on.,

1,asewell,-Harold D. Propaganda and PromOtionalAn Annotated Bibliography.
'Printed under Atliising Committee on Pressure Groups andPrbpaganda. 4500 annotations.,

Lazarsfeld, Paul F. Latent StructureAnslysis. In MartinFishbein (ed%)4 Readings In Attitude Theory .and Measure-mpnt,'New York: Wiley, 1967: pp. P125-35.A

Malec, Michael A. Attitude Change. Chicago: Markham, 1971.This book contains important artic;ps on attitude changeand particularly on -S-R theory, cognitive dissonance,communication and persuasion, and attitude measurement.
Robinson, John P., Jerrold G. Rusk and Kendre B. Head:Measures of Political.AttitUdes. Ann ArbDr, Social-Research Center, InstUtu-ee,for Social Research, 1968.A compendium of 17 different sample surveys by SurveyResearch Center 'indicating party identification hasbeen relatively stable in the 1950's and '60's, withonly slight movement dn direction of weaker partisan-ship and ra small increase in the number of independents-.The basic conclusion is that party loyalty as measuredby

psychological,identification'persists.

Rogers, Everett M. and F. Floyd Shoemakelh.. The` Communicationof Innovation: A Cross-Cultural Approach. Free Press,:1971/

Sheif, Carolyn W. and Muzafer Sherif and Roger . Nebergall.Attitude and Attitude Change. Philadelphia Saunders,1965.
One of the leading studies on attitude than
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Books and .Pamphlets (cont.id)

Smith, M. Brewster,.J.S. Bruner and R.W. Opinionsand Personali*. New, York, 1956.
Explores the ties-between personality :and opinions.

36

Wagner, Richard V. and John J. Sherwood (eds.). The Study
of Attitude Change'. Belmont, Cal.: Brooks/Cole, 1969.
Discuises cognitive dissonance, cognitive consistency,and sleeper effects. Discussion of experiment and
survey methods of attitude change. Has an excellent
bibliography. .ce

Zimbardo, Phillip and Ebbe B. Ebbesen., Influencing Attitudes". and Changing Behavior. '.eading; Mass: Addison-Wesley,: 1970%
,Although designed° for the nor-professional reader, thisis a very technical book. The authors say most surveys
lose sight of end, product -'the manipulation and controlof attitudes a:A related bahavior: Also contains aninteresting Postscript on students as an agent ofpolitical and social reform'.

Journals and Magazine Articles

e

Bennis, Warren G. Leadership Theory arld AdministrativeBehavior. Administration Science Quarterly, Vol. 4.Dec. 1959, pp. 259-301.
Information on leadership theoryrcontains'a'goodbibliography.

A.
Brown, S.R. and J.D. Ellithorp. Emotional Experiments

in Political Groups. American Political Science Review,64:, 349-66, June, 1970.
Gives data on the McCarthy phenu.lene,and emotional
reactions.

Campbell, Donald T. and Keith N. Clayton.° Avoiding Regres-sion Effects in P6nel Studies of Communication Impact.Studies in Public Combunication, III Summer 1961,pp. 99:-118.'

Eldersveld, Samuel. Experimental Propaganda yedhniques andVoting Behavibr. Aaleican Political Science Review,'50, 1956, p, 165+.
A comparison of Oirect mail (precomputer) and door-to-door canvassing. Personal contact 108 found moreeffective.

.0

Freitas, D.W. Bandwagon and Underdog Effects in Minimal-
Information Elections, American Poligcal ScienceReview, 65: June 1971, ,434-8.
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Journals and Magazine Articles (cont'd)

Ha,l1, P.M. and J.P. Hewitt. Quasi-theory of Communicatipnand the Management of Dissent. Social Problems; 18:
Summer 1970, 17-27.

Lipset
$ S.M.; Lazarsfeld, P.F.; Barton, A..H.; and. Linz, J.
The Psychology of Voting: An Analysis of Political
Behavior. In Gardner Lindzey and .Elliot Aronson,
Handbook of Social Psychology. Addison-Wesley, 1954,pp. 1124-75.

McGuire, MIlliam*J. The Nature of Attitudes
Change. In .Gardner Lindzey and Elliot
.Handbook of Social Psychology, 2nd Ed'.
314." Reading, Mass.: Addison-WesleY,

and Attitude
Aronson, eds.,

, 1969, pp; 136-
1969.

Pniler, Frank A. .Parental.Overprotection and Politital
ri Distrust. The Annals, Vol. 3611Sept. 1965,. 58-70.

Sarnoff, J.;. D. Katzfand C. McClintock. Attitude-Change.
Prodedures and Motivating Patterns. In Katz, Daniel,.
et. al. (eds.) Public Opinion and 'Propaganda._ New
York, 1954: pp.. 308-9.
.Znother psychological e5cperiment demonstrating that
attitudes are .a function .of group norms.

Scott William A. Attitude Measurement. In Gardner Lindzey
and Elliot Aronson ('eds). The Mandbook.of Social
Psychology, 2nd Ed.,' Vol. 2,-..,pp. 204-273.eading,
Mass.: 'Addison-Wesley, 1968%,

I
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SPECIFIC ELECTIONS

Books and Pamphlets

.38

Anderson, Walt. Campaigns: Cases in political Colftlicts.
Goodyear, 1970.
This study looks at 14 election catpaigns from 1853 tO1960 to study issue Control, oratory and Abe use -ofmedia.

Brown, Edmund`; G. Reagan and Reality. New York: Praeger,1970.
One of the things-it'tells is how. Spencer-Roberts

.steered ,clear of sophisticated and creative televisionprciduction when they put Reagan in front of the-camerain fear that fancy pr9dUction techniques would bringcry of "HollyWoodn'agoinOt him. Brown was Reagan's
eopponent, of. course, in the 1964 governor's contest.

t,

Chester, Lewis, Godfrey Hodson and Bruce Page. An AmericanMelodrama. Viking Press,'1969,
A most interesting and fully detailed account of the1968 presid@ntialelection frai the viewpoint of Brit-ish journalists. Refreshing contrast to TheodoreWhite's also..expellent books.

.

Chudde, Charles
Attitudes
In Edward
Political
Studies,

F. and Donald J. McCrone. Constituencyand Congressional Voting: A Causal Model.,
C. Dreyer and Walter A. Rosenbaum (eds.),
Opinion and Electoral Behavior; Essdys and
Belmont, Cal.: Wadsworth, 1966.

Cosman, B." Five. States for Goldwater: Continuity andChange in "Southern Voting Patterns 1920-1964.
University of Alabama Press, 1965.

CUmmings; Milton C., Jr. 'congressmen end the 'Electorate.'New York: Free Preis, 1966.
Finds that there le some correlation between thewinning congressmen and their party member at the top'of the ticket.

Don'ovan,:John. Congressional Campaign: Maine Elects aDemocrat. New York: Holt, Rinehart and Winston, 1958.
Ernst, Harry, The. Primary that Madela President: WestVirginia, 1966. New York, 1960..

A book on 1960 presidential campaign containinganecdotes and, illustrations oftechniques.

Ewing; Cortez A.M. Congressional Elections. Norman, Okla.:
. Univ. of Oklahoma Press, 1947.
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Books and Pam hlets (cont'd)

Froman, Lewis A4,, Jr. Congressmen and Their. Constituencies.Chicago: Rand McNally, 1963.

Gusfield, Joseph R. Symbolic Crusade: Status Politics and theAmerican Temperance Movement. Urbana, Ill., 1963.

Halberstam David. The Unfinished Odyssey of Robert Kennedy.New York: Random House, 1968.
Story of Robert F. Kennedy Campaign and how he reliedon his own personal organization almost exclusively,using mass media appeals as the hallmark of his campaign.

Johnson, Donald B. The Congressional Campaign and the Off-Year Elections of 1962. In American Government Annual.New York: Holt, Rinehart and Winston, 1963.
Jonds, Charles 0. The Role of the Campaign in Congressidnal

Politics. In M. Kent Jennings and L. Harmon Zeigler (eds)The klectoral Process. Englewood.Cliffs, N.J.:Prentice-Hall, 1966.

Katz, Elihu and. Jacob,Feldman. The Debates in Light ofResearch. In The Great Debates, by Sidney Kraus (ed.),Univ. of Indiana Press, 1962.
Proof that those who liked Kennedy originally would comeback to his campaign after hearing the debates.
Illrylcreem Effect" - Studies reinforcement phenomena.

Kessel, John H. The Goldwater Coalition: Republican Strate-gies in 1964. Indianapolis: Bobbs-Merrill, 1968.Gives strategies of both major parties in a presidentialelection.

(Kraus, Sidney. The Great Debates: Background Perspective.University of Indiana, 196g.,
Edited analysis by seuaral scholars of the impact ofthe 1960 televised debates.

Lamb, Karl A. and Paul A. Smith. Campaign Decision-Making:The Presidential Election of 1964. Belmont, Cal.:Wadsworth, 1968.

Lang, Serge. The Scheer Campaign. New York, W.A. Benjamin,1967..

Seuthold,.D67id. Electioneering in a Democracy
*

A very useful study of ten House of Representatives
campaigns.J.A.California. Anyone planning a Congressionalcampaign should read this book.

: Campaignsfor Congress. New York: Wiley, 1968.
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Lewis, Joseph. That Makes Reagan Run? McGraw-Hill, '19.68.
How .Reagan used television and other medip to become
governor of California.

McPhee, William and W.A. Glaser. Public Opinion -,,and Congres
sional Campaigns. Free Tress, 1962.
A series of articles especially useful for people
planning Congressional campaigns.

Matthews, Byron S. Local Government: 1) How to Get into
It; 2) How To Administ:cr It Effectively. Chicago:
Nelson-Hall, 1971.
Virtually a handbook for every aspiring candidate for
local office, from mayor to alderman to district board
member.° Tells how to win referendums, improve local
services, raise revenue,'get federal aid. An inval-
uable good-government guide for every voter - includes
members of civic, social, political and business
organizations.

: Miller, Warren E. and Donald E. Stokes.
ence in Congress. In Angus Campbe
Election's and the Political Order.
1966. pp. 351-72.

Constituency Influ-
11, et. al. (eda.)1
New Yorkl Wiley,

Minott, Rodney O. The'Sinking of the Lollipop: Shirley
Temple vs. Pete McCloskey. San Francisco: Diablo, 1968.

Moos, Malcolm C. Politics, Presidents and Coattails.
Baltimore, 1962.
Material on actual election results and analytical
comments.

Polsby, Nelson W., and Aaron B. Widaysky. Presidential
Elections: Strategies of American Electoral Politics.
New York: Charles Scribner, 1971.
In this new edition the authors disgusa strategic cam;
paign environment, the materials available to a candi-
date and qther factors. One o'f their conclusions is
that voters,adopt 'issues at the instigation of their,
political, party.

White, F. Clifton, and William J. Gill. Suite 3505: The
Story of the Draft Goldwater Movement. New York:
Arlington House, 1967.

..itcover, Jules. 85 Days: The Last Campaign:of'Robert
Kennedy. New York: G.P. Putnam, 1969:
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Journals and Magazine Articles

Ackerman, Donald. Significance of Congressional Races withIdentical Candidates in Successive District Elections.Midwest Journal of Political Science, I, Aug, 1957,173-80:

41

Becker, John F. and Euge:le E. Heaton, The Election ofSenator Edward W. Brooke. Public Opinion Quarterly,31, Fall 1967, pp. 346-58.
How. Brooks tried to counteract white backlash before itbegan cause of what pollsters told him,

Benham, Thomas. Polling for a Presidential Candidate,
Public.Opint'on Quarterly, 29, Summer 1965, pp. 135-99.He did polling for Republican - Goldwater in 1964.
Gives detailed analysis of polling and Obstacles.

Boyd, R. Presidential Election: An Explanation of VotingDefection; American Political Science Review, June 1969.

Carleton, V.G. Our Congressional Elections: In Defense of the,Traditional System. Political Science Quarterly1 LXX,Sept, 1955, 341-57.

Converse, Phillip E., Aage R. Clauser and Warren E. Miller.
Electoral Myth and Reality:. The 1964 Election. Ameri-can Political Science Review) 59, June 1965, 331+.Survey Research Cent,Ws study of 1964 Election, with'heavy emphasis, on explaining the Johnson landslide onthe negative voter image of Goldwater as a candidate,
especially'the "policy" image of the candidate and,to a lesser degree, the personality component of hisimage. They found' personal attribute/ of the candidateare key factors in determining the vote - especiallyin terms of pullinm voters away from normal partisanship.

4

Converse,- Phillip E. Angus Campbell, Warren E. Miller, andDonald E. Stokes. Stability and Change in 1960: A
Reinstating Election. American Political Science Re-view, LV,.June 1961, pp. 265-79.
A study of 1960 election by the Survey Research Centerwhich" showed John F. Kennedy's Catholicism had a signi-ficant Impact both for and against, on the normal parti-san vote.

Conway, Margaret. Voter Information Source in-Non-PartisanLocal Election. Western Political Quarterly, 21, March1963, pp. 69-77.
Mass media stimuli important in nonpartisan elections.
Eligible voters who had a greater recall of newspapercoverage were more likely to vote. However, only a
minimal proportion of voters recalled coverage' of thecampaign on either televidion or radio.
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Journals and Magazine Articles. (cont'd)

Cox, Edward; Congressional District Party Strengths and the1960 Elections. Journal of Politics, 24, May 1962,277 -302

Eitien, D.S. Status Inconsistency and Wallace Supportersin a Midwestern City. Social Forces, 48: June 1970,493-8.

Elazar, Daniel J. The Politics of Belleville: A Profileof the Civic Coimunity. Philadelphia: Temple UniversityPress, 1971.

Ellsworth,-j.W. Rationality. and Campaigning: .A ContentAnalysis of the 1960 Presidential Campaign Debates.Western. Politioal Quarterly, December, 1965.

Fisher, H. How the "I Dare You" Candidate Won. PublicRelations Journal, April 1969, .26-9.
How in 1968 a little known Episcopal minister in hisfirst try for public office, was elected to publicoffice,. the onlyReptiblican elected statewide. in Missourithat year and the first Republican to be sent to theState Capitol in 28 years. Credit is- given to a cam-.paign with near- perfect. scheduling, good press coverageand a clever theme. Thirteen essentials of 0 goodcampaign are listed.

Radke, H. 'Theodore. An Image of Ronald Reagan: The Role ofSpencer-Robers in the Campaign. New Scholar, I, April1969, 122-33.

Robinson, Michael and Phillip M. Burgess. The Edward M.Kennedy Speech: The Impact of a Prime Time Appeal.
Television Quarterly, IX, No. 1, Winter 1970, 29-39.Their survey determined that any man with some public.notoriety can put a case before a television audienceand come out ahead, particularly if no one is going tocriticize him immediately after the performance. Findingwas'that 1 out of 4 in survey changed opinions ofKennedy's action. T.V. here did alter views even thoughmass of literature indicates that it does little gen-erally to convert opinion. Survey was taken afterKennedy's speech on Chapaquidiok.

Rose, Ernest and Douglas F. Fuchs. Reagan vs. Brown: ATelevision Image Playback. Journal of Broadcasting,,12, 1968, pp. 247-60.
An examination of the impact of television in the 1966California gubernatorial election. States that the_im-.

pact of television on electorate is still not understood,
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but in this campaign the'likelihood is that the.
Democratic satire on Reagan boomeranged. Media effectsand their measurement need more detailing.

/Wade, Serena E. A California Pre-Election Telephone Poll.
Journalism Quarterly, Spring 1972, p. 129..

Wildaysky, Aaron B. The Goldwater Phenomenon:. PuristsPo etiiticians and the Future ot the Two Party System.
view of Politics, July 1965:

Unpublished Papers and Dissertations

Arrendell, Odes Warles. Coverage of the 1968 Democratic andRepublican Presidential Campaigns by Texas Daily NewspaT--An Evaluation Related to Social Responsibility Theory.Ilniv.ersity of Texas,-Dissertation, 1969.

Clem, Alan Leland. Analysis of the 1958 Congressional Cam-paign in the Third District of,Nebraska. Dissertation,.American University, 1960.

Gertzog, Irwin Norman. The Role of the President in the
'Midterm Congressional Election.-'Ph.D. Dissertation,
Univ. of North Carolina, Chapel Hill, 1965.

.

Glick, Edward Maurice. Propaganda Strategy and Tactics of theParty in Power During the 1958 Congressional Campaign.
Dissertation,, Ohio State Unilersity, 1960.

Kelly, Joseph Power. A Study of the 1960 Primary and Gen-erN, Election Campaigns for United States House of
Representatives in Montana's Second Congressional Dis-trict. Washington University, 1963

Kovenock, David. The*Congressman and the Campaign: Excur-sions along a Decision-Making App_'-Jach to the Study of
Congressional Behavior. Unpublished paper presentedat the National Center for Education in Politics Sem-inar for Teachers of Pblitics. Washington , D.C. Sept.1-4, 1962.

Margolis, Michael Stephen. The Impact of Political Environ-ment, Campaign Activity, and Party Organization on theOutcomes of Congresqional Elections. UniVersity ofMichigan, 1968.
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Spragens, William Clark. Press Coverage of° Congressional
Campaigns: A Content Analysis of the 1960 Campaign in

,

Michigan and Tennessee. Dissertation, MichJtan State"
University of Agriculture and Applied Science, 1966..

Wolfe, .Alan Philip. The Senatorial 'Campaign. University of
Pennsylvania, 1967.
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THE TECHNIQUES OF POLITICAL :PARTIES.

Books and Pamphlets

Burton, Robert E.. Demobrats of Oregon: The Patterns of
Minority Politics. Eugene, Oregon, Univ. of Oregon,
1970

Clayton, Edward T. The Negro Politician". Chicago: John Pub.
.Company.
This company is affiliated with. Ebony, and this book
gives data, on Black politicians.

Commission .on Paerty Structure and Delegate Selection. Man-
date for Reform. Washington, D.C., Democratic National
Committee,,1970

ti

The instructions developed for state Democratic Parties
in order that they would cdnfdrm with conditions for
party reform for the 1972 Democratic National Convention.

David, Pall]. T., Ralph M. Goldman, and Richard C. Bains. The
Politics of National Party.Conventions. Washington, D.C.,
1960.
Voluminous list treating presidential nominating con-
ventions'''.

Democratic House & Senate Campaign Committees. Democratic
Fact Book 1972. Washington, D:C., Demo. Wat. Congress.
'Comm. Available to Democratic candidates on request tc:
Democratic National Congressional oommIt.tees B353
Rayburn Building, Washington, D.C. 20510, 202-225-2758.
Helpful information about government programs and i
Democratic party policies:

Democratic National Committee, 2600 Virginia Ave., N.W.,
Washington, D.C.
The Democratic National Committee has recently been
following in the footsteps of the competing. major party
and has published material helpful to its candidates.
Thy have alle-7s published; what I am indicating is
that the quality of their publications has recently im-
proved. ParticulErly useful materials include The
CaMpaign Manual for 1972, written in large measure, by,
Larry.O'Brien, one of the Democrats' leading prdfessional
wliticians; The Instructors' Manual for the Precinct
Workers, and The Congressional Campaign Manual, again,
supervised by Larry O'Brien. The manuals from the
Women's Division are very detailed and helpful.

Effective Citizens' Organization. Directory of Public Affairs
Officers. Washington, D.C., E.C.O.
These are the men who handle the corporations' interests
in electoral politics.
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Eldersveld, Samuel J. Political Parties: 'A Behavioral Anal-.ysis. Chicagd: Rand McNally,- 1964.,
In an area where new style of campaigning is the rule,only 17% of Democrats and 25% of Republicans performedthe three campaign tasks of registration, canvassing, andgetting out the vote. There was a low degree of partycontact and awareness.

Goodman, William. Inherited Domain: Political. Parties in
Tennessee.. Knokville, University of Tennessee, 1954.

-Gore, Alberta Let the.Glory Out. Viking Press, 1972.
Former Tennessee Senator explodes old myths and exposesnew ones in this account of Sciuthern politics on thelocal and national scene in the '60's and '70's.

Gosnell, Harold F. Machine Politics: Chicago Model. Univ.of Chicago, 1968, 2nd Ed.
Details precinct politics in 1920's and early 30's.Shows well-organized precinct activity.

Harlan, Douglas Sloan. Party and Campaign in a CongressionalElection: A Case Study of Reciprocal Dependency.
Unpublished Ph.D. Dissertation, University of Texas, 1968.

Pilat, Oliver R. Lindsay's Campaign: Behind-the-ScenesDiary. Boston, Beacon Press, 1968.

Pomper, Gerald M. Elections in America: Control and Influencein Democratic Politics. New York: Dodd, Mead, 1968.

Republidan National Committee, 310 First St., S.W., Washington,D.C., 20003.
The Republican National ComMitttee has an extensive pub-lishing program to help Republican candidates plancampaigns. The list of publications is updated andrevised from time to time, and they'are available toRepublican Eandidates upon request. P4rticularly use-

, ful materials include:. How to Get Eloted; Ways to Win;Campaign Research Manual; The Art of Winning Elections;.Mission 70's Manual (basic political organization guides,by state); Campaign Randal for 1972. The Republican Houseand Senate Campaign Committees also supply publications andresearch services to Republican candidates. Their areapublications, are also helpful. For example, see Mission70's, the Utah Voting District Manual. Another importantpublication is the Electronio Data Processing Manual.See as well their Women's activity manuals.

Sorauf, F.J. Party Politics in America. Boston: Little,Brown, 1968.
Gives illustrative list of limits and variables in
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0

strategy fOrmulation which apply to and new poli-o

tics. Inaicates that new strategies used have magic
plans. Notes that each office holder not only has an
independent strategy bu an electorate different from
that of fellow partisans on the tickl:

Stone, Chuck. Black Political Power in America. New York:
Dell, 1971.
An examination of the Blacks' past, present and future
in American politics. Analysis of .the political pro-
cess in terms of ethnic minorities.

s,

Tillett, Paul (ed.). inside Politics: The National Conven:
tions, 1960. New York: Dobbs, Ferry, 1962.
One of the interesting chapters is on how the Ohio
delegates viewed the National Convention.

Weyl, Nathaniel. The Jew in American Politics. New York,
Arlington House, 1968.

Mihiams, T. Harry. Huey Long. New York: Knopf, 1969.
Inner working of machine politics in Louisiana and the
rest of the South. Interesting and practical in the
political knowledge it yields.

Wooster, Ralph A. The People in Powei.: Courthouse and
Statehouse in the Lower South, 1850-60. Knoxville,
Univ. of Tennessee Press,' 1969.
The people discussed and their politics conttolled state
and county in seven states of the late antebellum South.

Journals and Magazine Articles

Converse, Philip E. Infoimation Flow and the Stability of
4 Partisan Attitudes.' In Angus Campbell, et. al. (eds.),

Elections and the Political Order. Wiley. pp. 136-57.

, Warren E. .Miller, Jerrold G. Rush: and Arthur C.
Vic:life. Continuity ghd Change in American Politics.;
Parties andtIssues in the 1968 Election.
-iiInkrican Political Science Review, 62, Dec. 1969.
Survey Research Center's study of 1968 election. Limited
styles show that when conditions permit, the, inertia
of habitual party loyalties can be. weakened by issue
domains of great concern tp the voter.
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Crotty, J. Party,Effort and Its Impact on the Vote. American
Political Science Review, 65: June 1971, 439-50.

Cutright, Phillips and Peter Rossi. Grass Roots Politicians
and the vote. American Sociological Review, 23: April
1958, 171-9.
Party can still have limited, effect in registering,
voter identification and get-out-the-vote campaigns,
and can determine the margin of victory.

Dahl, Robert A,' Decision Making at the National Conventions.
Western Political Quarterly, 13, Sept. 1960, 609-19.
An article describing logic of national convention
behavior. b.

Democrats Face Elections with Staff, Money problems. Congres-
sional Quarterly Weekly'Report, :CCTV, May 27 1966, 1076+..
Details usual Democratic party disarray.

The End of American Party PolitiCs.

Argues that the rise of Independents and the collapse
of strong party identification since 1966 has changed
the role of the parties and may change American politics.

4 Hacker, Andrew. Does a Divlsive Primary:Harm a Candidate's
. Election Chances? American Political Science Review,
59, 1965, p. 105+.

.

Sometimes yes, sometimes no, the author indicates.'

Katz, Daniel7and Sabusl Eldersveld. The Impact of Local Party.
Activity.upon the Electorate. Public Opinion Quarterly,
25, 1961, p. 1+.
Party impact lies in doing some of the traditional
activities but still is overshadowed by new'techniques
of professional campaign management.

Key, V.O., Jr. Politics, Parties and Pressure Groups. New
York, Crowell, 1964, 5th Ed.
Classic and scholarly text on political parties in

\

Matthews, Donald R. and James W. Prothro, The Concept of Party
Image and Its Importance for the Southern Electorate.
In. M. Kent Jennings and L. Harmon Zeigler (eds.), The
Electoral Process. Englewood Cliffs, N.J., Prentice-
Hall; 1966.
Scales of party image found that persons who identified
witha party but had a poor image of that partynwere
more likely to split their vote.

Transaction, December,
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Journals and Magazine Articles (cont'd)

McC4osky, H., et. al. Issue Conflict and Consensus among
Party Leaders and Followers. American Political ScienceReview, 54, June 1960.

Menez, Joseph F. Caseftr the National Nominating Convention./ . South Atlantic Quarterly, 'pp, Autumn 1971y 546-59.
O

Memo for Election bay. MS Magazine, I, Nov. 1972, 108-110.
G.ontains practical information helpful particularly towomen in politics.

Schoenberger,,R.A. Campaign Strategy and Party Loyalty:
The Electoral Relevance of Candidate Decision-Making inthe 1964 Congressional Elections. American Political
Science Review, 63, June 1969.

. Scoble, H.M. Organized' Labor in Eleoforal Politics: SomeQuestions for the Dispipline. Western Political Quarterly,16, Fall 1963.-

Soule, J. andJ.W. Clark. Amateurs and Professionals: AStudy of Delegates to the 1968 Democratic NationalConvention. American Political Science Review, 64,Sept. 1970.
.

Steinham, Gloria. Women Voters Can't Be Trusted. MS Maga-zine, I, July 1972, pp. 47-133:
Polls show women changing more rapidly than any other
group. Suggests women are going to want humanistic
relations for their votes in the future.

Stokes, Donald E. and Warren E. Miller. Party Governmentand the Saliency of Congress. In Angus' Campbell, et.-81.1(eds.) Elections anOthe Political Order. New York:
Wiley,D1966, 194-211.

Young, Richard, The Impact of Pretest Leadership on Negro
Politicians in San Francisco. Western Political
Quarterly, 22, March 1969, pp, 94-111,
Concludes that protest groups do have political powerthroughout Black communities in San Franoisco.

p
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FINANCING CAMPAIGNS

4 4
Adam, Gordon Techniques of Successful Fund-Raising.

Exposition Press, 1967.
A general fund - 'raising techniques manual.

Adamany, David. Financing Politics, Recent Wisconsin
Election. 'Madison: Univ, of Wisconsin Press, 1969.
A good summary tf State-level politicarfinances. It
gives a good indicatic:i of the amounts and sources of
money for state elections .daring the 60's.

Alexander, Herbert E. Financing the 1960 Election. Princeton,
Citizens' esearch Foundation.I'l962.

An expanded and revised version'of.a chapter in the
Presidential Election and Transition, 1960-1961,
Brookings Institution.

Financing the 1964 Election. Princeton,
Cit. Res. Fdn-,, 1966.

. Financing Parties and Election Companies in 1968.
Paper presented in American Political Science Convention,
Washington, D.C., Sept. ;969.

-, ed. Money for Politics: A Miscellany of Ideas.
Princeton, Cit. Res. Fdn., 1963:..
Practical suggestions for raising money, particularly
at the local, level.

. Money, Politics, and Public-Reporting, Prince-
ton, citizens' Research Foundation, 1960.

. Responsibility in Party Finance. Princeton,
Fdn., 1963.

, ed. Studies.in Money and Politics. Princeton,
Res. Fdn., 1965.

. Tax Incentives for Political Contributions?
Princeton, Cit. Res. Fdn., 1961.

, with assistance of Laura L. Denny. Regulation
of Political. Finance. Princeton, Cit. Res. Fdn., and
Institute of Governmental Studies of Univ. of California,
1966.

. Money, olitics and'Public Reporting, Princeton.,Cit. Res: Fdn .1960. . -
On the costs of the new campaigning. .
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Alexander, Herbert. E. 'Financing the 1968 Election. Lexington,Mass., 1971.
The most comprehensive report on money in the 1968elections. Written by-the man who spends more time and
energy tracing political funds than anyone else. It hasmuch valuable material, including the !lanes of most ofthe big donors* to the 1968 campaigns. Similar studiesfor 1960 and 1964 are available from the Citizens'.Research Foundation.

Financing Political Campaigns. Washington, D.C.,Library of CongressLegislation Reference Service, 1967.Thisis an extensive bibliography in the subject datingfrom 1913 to 1966.
i

Balmer, Donald G. Financing State Senate Campaigns. Mult-nomah County, Oregon, 1964.. Princeton,_ N.J., Cit. Res..Fdn., 1966.

Bibby, John F. and Herbert E. Alexander. The Politi-- viNational Convention Finances and Arranseilintp.
Princeton, Cit. Res. Fdn.., 1968.

Denter for'Information od'America. Money for Politics: TheGetting and. Spending Center or Information on America,1964.
Pamphlet on the problems of campaign fund-raising.

Citizens' Research Foundation (245 Nadsau St., Princeton,
New,Jarsey, 08540). This fonndation is concerned solslywith questions of political finance. All of its studies,
are available on request for 50¢ or Studies that maybe of interest to campaign planners are: Parties,
Groupinterests and Campaign Finance:- Michigan, 1956;
Government Financing of Political Parties in PuertoRico; Responsibility in Party Finance; Financing theState Senate.Campaign:- Multnomah County, Oregon, 1964;Money as a Campaign Resource:- Tennessee Democratic
Senatorial Primaries, 1948-64; Money and Politics inCalifornia:- Dembcratic Senatorial Primary .1964; LaborMoney in Wiscodsin Politics; Bipartisan Political Fund-Raising:- Two Experiments in 1964; The Polt.tics ofNational Convention Finances and Arrangements; Repub-lican Campaign Financing in Florida, 1963-67; Financingin Indiana, 1964; Financing Campaigns for Congress: -Contribution Patterns of National Level Party and
Non-Party 'Committees, 1964.

(The) Cost of Politics: What's the Situation? Washington,Connecticut, Center for Information on America, 1960.
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Books and Pamphlets (cont'd)

Dempsey, John T. Money in Politics. In Michigan University,
Institute of Public Administration,. 1959 Summer
Institute in Practical Partisan Politics: SelectedPapers. Ann Arbor, 1960.

Epstein, Edwin., Corporations' Contributions and Political
Campaigns. Berkeley, Institute of Government Studies,1968:
Examines why corporations give to political campaigns.They are interested in anyone who is interested in
raising money for politics.

Effective Citizens Org-nizatiop. Directory of Public Affairs
Officers. Effective Citizens Org.1, Washington, D.C.Gives financial informatiorrOn campaigns..

Ford, Pamela. Regulation of Campaign Finance. .Berkeley,
Bureau of Public Administration, Univ. of California,
1955.

Heidenheimer, Arnold J. (ed). -Corporation Politioal.Finance.
Lexington, Mass,: D.C. Heath and Co., 1970

Heard, Alexander. The Costs of Democracy. Chapel Hill,
Univ. Of North Carolina Press, 1960:

Money and Politics. Public. Affairs Pamphletno. 242
2
October, 1956,.

Roman, Murray. Political Fund"-Raising by Telephone. Pam-
phlet'available on request from for Politics,
February, 1972.

Twentieth'Century Fund., Voters'Time: Report of the °
Twentieth Century Fund Commission on Campaign Costs
in the. Electronic Era. New York: The Twentieth
Century Fund.

United States President's Commission On Campaign Costs.
Financing Presidential Campaigns. Washington, U.S.
Government Printing Office, 1962.

LegislatiVeRecommendations of the President's
Commission on Campaign Costs. Transmitted... May 29,
1962... Washington, D.C.,,U.S. Government Printing
Office, 1962.
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Van. Doren, JOhn. Big Money in Little Sums: A Study of Small
Contributions in Politicalyarty Fund-Raising. ChapelHill,,Institute for Research. in Social Science, Univers-ity of North Carolina, 1956.

White, John P. and John R. Owens. Parties, Group Inte7sts
an,d, Campaign Finance: Michigan "56. Princetbn, N.J.:Citizens' Research Foundation, 1960.

4
professional and Academic Journal Articles

Alexander, Herbert E. Paying the Politics Hill. National"
Civics Review, March 1964, 118-25.

. Political Broadcasting in 1968: What Is ItsImpact on Elections? Washington, D.C., Connecticut
Center for Information on America. Television Quar-
terly, IX, Spring 1970.
Shows patterns of Democratic greater. spending in primer-ies;and Republican, greater spending in general elec-tions, in 1964 and 1968: Discusses T.V. financing:.

'Dawson, Paul A. and James E. Zenser. Broadcasting Expendi-tures and Electorial Outcomes in 1970 CongressionalElections. Public Opinion Quarterly, Fall 1970, 398-402.

Fairweather, O. What CanoEmployers Do in Election Cam-paigns? New York, University Conference on Labor,
V. 17, 1964, p. 183.

Fund-Raising Managemelft. A journal published on this-topic
specifically, though not necessarily political,.

Rose, Richard. Money and'Election Law. Political Studies,February 1961, 1-15.

Schier, Richard R. Political Fund-Raising and the Small
Contributor. Western 'Political Quarterly, March 1958;104-112.

Boobies Harry M Political Money: A Study of Contributors
to the National Committee for an Effective Congress.Midwest Journal of Political Science, August 1963,229753- 4

Vale, Vivian. American Labour's Political Freedom: ABritish View. Political Studies, 13, October 1965,4- 281-99.
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Wells. Henry. Paying for Elections. National Civic Review,November, 1964, p. 540.

Congressional Quarterly Articles (chronologically arranged)

48 Groups Report Receipts of5.6 million. in 1959. CQ WeeklyReport, March. 25, 1960, 476-86.

1960. Political Campaign Contributions and Expenditures.CQ Weekly Report, 19, June 30, 1961, 1057-1157.

President's Commission on Campaign Costs -- 'Resume.of Pro-posals -- CQ, April 20, 19621.650.

1961-62 Political Campaign Contributions and Expenditures.CQ Weekly Report,lapecial Supplement, July 26, 1963,1190-1304.

.Political Groups Report 0:524,941 Spending in 1963. CQWeekly Report, 22, July 3, 1964, 1382-1408.

Political_ Groups Report 07, 524,941 Spending in 1963. CQQuarterly Almanac, 20, 1964, 1118-1124.

Record $47.8 Million Reported-Spent in 1964 Elections.
CQ Almanac, 21, 965, 1549-1607.

Political Finance. Congress and the Nation. Washington,CQ Service,.1965,-1534-38.

1964 Political Campaign Contributionsand Expenditures.(Special Report). CQ Weekly Report, Jan. 21, 196,
57-240, 285; Feb. 18, 1966, 410.

LBJ Election Law Proposals Surprise, Delight Reformers.CQ Weekly Report, Jan. 21, 1966, 246-7.

Campaign Spending Reforms; CQ Poll of Members' Stands.CQ Weekly Report, Feb. 11, 1966, 365.

Political Ad Book
504.

Political, Ad Book
609-11.

Deductions.

Deductions.

54

CQ Weekly Report, Mar. 4, 196e,

CQ Weekly Report, March 18,. 1966,

State Campaign Spending Laws. U4 Weekly Report, March 25,1966, 677-9.
At
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First Quarter Political Spending. CQ Weekly. Report, April 8,
1966, 762.

4
Democratic F d-Raising. CQ Weekly Report, May 6, 1966, 935.

Democrats Face Election with Staff, Monew Problems. CQ
Weekly Report, May 27, 1966, 1074-80.

President's Election. Reform CQ Weekly Report,
. June 3, 1966, 1159-60, 1164-5.

-Debt Limit, Political Contributions (tax deduction amendment
to H.R. 15202). CQ Weekly Report, June 24, 1966, 1130.

Campaign Spending Reports. CQ Weekly Report, July 1, 1966,
1410.

Senate.Rules and Administration Committee Scuttles President's
Election Reform Bill. CQ Weekly Report, Aug. 12, 1966,
1730; Aug. 19, 1966, 1782.

AFL-CIO Funds Help Finance Other Organizations (including
COPE)/ CQ Weekly Report, Aug. 12, 1966, 1745-7.

Campaign Fihance Reform.
.0
CQ Weekly Report, Aug. 26, 1966,

1840, 1846-7.

President's Club Comes Under Sharp GOP Criticism. CQ Weekly
Report, Sept. 9, 1966, 1967-85.,

Election Fund Added to Foreign Investors Bill. CQ Weekly
Reports Oct. 21, 1966, 2565-6,

Foreign Investors Bill with H.R. 10, EleCtion Fund Cleared.
CQ Weekly Report, Oct. 28, 1966, 2627-30.

GOP Boosters Club Accused of Accepting "Tainted" Money.
CQ Weekly Report, Oct. 28, 1966, 2670-4, 2676.

Republicans Outspent Democrats in House Races. CQ Weekly
Report, Nov. 11, 1966, 2815-6, 2828.

Political Groups Report S10,893,450 Spending in 1965. CQ
Weekly Report, Dec. 2, 1966, 2951-87.

Push Planned for Broad"Campaign Finance Reform Bill. CQ
Weekly Report, Dec. 30, 1966, 3091-96.

'.Long Bill Amendments (Presidential Election Campaign Fund
Act). CQ Weekly Report, Dec. 30, 1966, 3097.
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Congressional Quarterly Articles (cont'd)

1966 Major Party National-Level Spending 011.9 Million.
Congressional Quarterly Weekly Report, Jan.. 13, 1967,
70-71.

Campaign Management: Expertise Brings Dollars. CQ Weekly
Report, May 1, 1970, 1183.

CQ, Campaign Spending Reports. Following each Congressional
and Presidential election*, CQ publishes a summary of all
the income and spending reports filed by candidates for
'Federal office. For prices and information, contact:
Congressional Quarterly, 1.625 K St., N.W., Washington,
D.C., 20006.

Magazine Articles

Adamany, David W. Money in American Politics: The Costs of
Campaigning. Vital Issues, XXII, Oct. 1971.
Whole pamphlet deals- with rising costs of campaigning
and proposed legal changes.

Bernstein', V.H. Private Wealth and,Public Office; High Cost
of Campaigning; Laws and the Loopholes; Reform Proposals.
Nation, June 27, 1966, 770-5.

Bidding for the Right-Wing Dollar. Nation, Jan. 20, 1962,, 42..

Big Political Givers Who and How Much.... US News and
World Report, Dec. 3, 1962, 50.

uamptlign Money Needs a Law. Life, June 10, 1966, p. 4.

Campaign Spending: Funds Controlled by Federal Corrupt
Practices Act and Hatch Act. Commonweal, June 10, 1966,
326-7.

Campaign Tax: How It Would Work. US News and World Report,
Oct. 31, 1966, 12.

Church, Frank. Campaign Money How Much? From Whom?
New York Times Magazine, Aug. 26, 1962, 65-7.

Cranston, A. Million-Dollar Loser Looks at Campaigning.
Fortune, vol. 70, Nov. 1964, 124+.

Delegates; Not Dollars. Commonweal, Aug. 7, 1964, 528-9,

Disadvantage of Being Earnebt: Issue ofyolitical Financing.
Reporter, Jan. 14, 1965, 14.
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Eller, J.N. Subsidy for Presidential Campaigns. America,
Nov. 5, 1966, 537,

Hazard, Leland. It Takes Money To Get Elected -- Should
Corporations and Unions Contribute? Atlantic, Feb.,
1960, 92-6.

Heard, Alexander. A New Approach to Campaign Finances.
New York Times Magazine, Oct. 6, 1963, 50, 94, 96, 98.

. Running for Office -- Is ,the Price Too High?
US News and World 'Report, May 28, 1962, 74-7.

High Cost of Being Elected. US News and World Report,
Jan. 4, 1965, 40.

High Cost of Getting Elected, and Row To Pay for It. US
News and World Report, May 9, 1966, 32-4.

High Cost of Winning: Violation of Federal Laws on Campaign
Financing, Newsweek, Jan 4, 1965, 16-18.

Hypocrisy in Campaign ,Finance. Life, Feb..18, 1966, p. 4.

Lardner, G. Campaigning Spending. New Republic, Oct. 8,
1966, 9-10.

Landauer, J. Political Fund-Raising: A Murky World.' Wall
Street Journal, June 28, 1964, v. 169,, p.
An expose of political fund-raising.

O

Latham, E. Money in Politics. Nation, Oct. 15, 1960, 250-2.

t' Knife and Fork Route to Campaign Dollars. US News and World
Report, May 25, 1964) 44-5,

.

Co.

Kopkind, A. Dollars (15,000) for Democrats. New Republic,
Jan. 8, 1966, 15-16.

Michener, James A. What Every New Candidate Should Knows
New York Times Magazine, Sept. 23, 1962, 23.

Moley, Raymond. How To Pay for Liberty. Newsweek, May 7, 1962,
p. 100.

. Money for the Parties. Newsweek, Aug. 6,
1962, 80.

Money and Elections. New Republic, April 30, 1962, 7.

Mobd of the Capitol: Corporations Blackmailed to Advertise
in Parties' Publications. Atlantic, Feb. -1966, 10.
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Magazine Articles (contld)

Moscow, Warren. Plea for Pay for Politicking. New York
Times MagSzine, Oct. 22, 1961, 28, 90-92.

New Worry: Campaign Money. US News and World ReporJan. 21, 1963,65.

No. 1 Problem in Politics: Paying Those Campaign Bills.
Newsweek, March 26, 1962, 26-8.

O'Neill, C. William. Campaign Financing; Protecting OurPolitical Freedom. Vital Speeches of the Day, April15, 1960, 389-92.

peirce, N.R. Financing Our Parties: Corporate Involvementin Politics. Reporter, Feb. 10, 1966, 129.

Penniman, Howard. Campaign Funds and Tax Relief. America,May 5, 1962, 197.

Pincus, Walter. Fat Cats Are Hard To Find. Reporter, Aug. 13,1964, 34-6.

. Fight over ioney: Republican Party. Atlantic,April 1966, 71-5.

. Mystery in the Counting House: Democratic Party.Atlantic,. Oct. 1966, 71-5.

Politicians Tap the Little Guy. Business Week, March 9, 1963,p. 32.

Price of the Presidency. America, Oct. 21, 1961, 66.

Sclanders, Ian. Politics: The RichMan's Game. Nation,March 2, 1964, 215-6.

Shannon, W.V. Campaign Dollars. Commonweal, June 24, 1966,
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